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Dear Members,

Together we have won our eleventh European Cup. Together and united, our Real Madrid 
remains the undisputed and most exciting leader in football history. Our eleventh title means 
pride, honour, sacrifice, talent and never giving in, as you all know so well. Millions of fans all 
over the world, whatever their origin, culture, language, religion or social status, know that our 
team will fight against all odds until the very end. 

Our club will stop at nothing to achieve what seems to be the impossible. This is how it always 
been and what we have learned from our greats: Santiago Bernabéu, Alfredo Di Stéfano and 
Francisco Gento. And, as you know, it was again the case in Milan.

But being the greatest club also involves a huge responsibility to society. We can not forget 
that our values go beyond the pitch and that it is part of our nature to work tirelessly to help the 
vulnerable, especially children. The Real Madrid Foundation is our outreach tool, of which we 
are very proud.

We are benchmarks in sport, business and transparency in an increasingly competitive global 
scenario, all of which demonstrates the true value of our global leadership. 

And, in basketball, we continue to enjoy a simply magical and unforgettable era with a legendary 
team. A season in which Real Madrid won absolutely everything and gained three new titles: the 
League, the Copa del Rey and the Intercontinental Cup.

We want a unique Real Madrid, a Real Madrid that leads in all fields and is able to astound even 
its rivals. We therefore continue to work to further consolidate Real Madrid’s titles and success, 
held together by unity supporters, solid structures, stable institutions, financial strength and 
always helping the less fortunate. An independent Real Madrid that belongs to its members, the 
true owners of this institution and its eternal vocation.

Thank you for your loyalty to Real Madrid. Thank you for your dedication and for the vital force 
that drives us every day.

BOARD OF DIRECTORS

President
Florentino Pérez

1st Vice President
Fernando Fernández Tapias

2nd Vice President
Eduardo Fernández de Blas

3rd Vice President
Pedro López Jiménez

Secretary
Enrique Sánchez González

Members
Ángel Luis Heras Aguado
Santiago Aguado García
Luis Gómez-Montejano y Arroyo
Jerónimo Farré Muncharaz
Enrique Pérez Rodríguez
Manuel Cerezo Velázquez
José Sánchez Bernal
Gumersindo Santamaría Gil
Raúl Ronda Ortiz
José Manuel Otero Lastres
Nicolás Martín-Sanz García

Letter from the President

Florentino Pérez

Florentino Pérez, President of Real Madrid C. F.
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Real Madrid C. F.

COACHES GOALKEEPERS DEFENDERS

Team 2015 · 2016

MIDFIELDERS

Lucas VázquezCasemiro ModrićKroos RonaldoBernardo Requena

Luis Llopis JeséKovacic IscoJames Rodríguez Benzema

Arbeloa

Nacho

Marcelo

Danilo

Varane

Carvajal

Pepe

Sergio Ramos

Zinedine Zidane

David Bettoni

Hamidou Msaidie

Keylor Navas

K. Casilla

Rubén Yáñez Bale
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FORWARDS

Rafa Benítez was the first team coach until January 2016.

Cheryshev was a first team player until January 2016.
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The Eleventh!

Real Madrid won its second Champions 
League title in three years after an epic 
victory against Atlético de Madrid.

Winner
Champions League
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Again this year, 
Real Madrid fans 
were an example of 
behaviour throughout 
the entire season, 
unconditionally 
supporting their 
team. Milan was no 
exception, where 
their support right 
to the last minute 
was essential in Real 
Madrid winning its 
Eleventh.
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In the group phase, Real 
Madrid came up against 
PSG, Shakhtar Donetsk and 
Malmö. The team finished 
on top of its group after an 
excellent performance: the 
most games won (9) and the 
highest difference between 
goals scored and conceded 
(+22).

Sergio Ramos, 
MVP of the final, 
again scored a 
decisive goal, just 
like in 2014.

the quarter final and Roma 
in the last sixteen. The 
Santiago Bernabéu stadium 
was again decisive. The best 
example was in the return 
match against the German 
side, when Real Madrid 
came back from a 0-2 away 
defeat with a hat trick by 
Cristiano Ronaldo. 

Real Madrid won its second 
Champions League title in 
Milan against Atlético de 
Madrid. We suffered until 
the last second, but very few 
teams are as reliable as the 
Whites in a European Cup 
final. After agonizing extra 
time, Real Madrid regained 
its continental hegemony 
two years after also beating 
Atlético in Lisbon and lifted 

Eleventh in Milan after an 
epic, relentless match that 
was decided on penalties. 
The second half ended 
1-1, after an initial goal by 
Ramos and the equaliser by 
Carrasco.

To reach the final at San 
Siro, Real Madrid had to 
eliminate Manchester City in 
the semi-finals, Wolfsburg in 

Sergio Ramos, again decisive in the finals, opened the score. Zidane gives his players final instructions before extra time.
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The final went to penalties. Lucas Vázquez, Marcelo, Bale and 
Sergio Ramos scored the first four. Juanfran missed for Atlético and 
everything depended on Real Madrid.

Lucas Vázquez opened the score in the penalty shootout. Bale scored the third.

Marcelo scored the second goal. Sergio Ramos made it four.
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Cristiano scored the 
decisive penalty and 
the crowd went wild.

Annual Report 2015 - 2016
Football

Annual Report 2015 - 2016
Football

Cristiano Ronaldo scored the fifth penalty. Players run to embrace Cristiano. The Eleventh was ours!

Happiness unleashed. The team celebrates the 
conquest of the Eleventh with its fans.
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Zidane was thrown into air by the players. The French 
coach began in February and in five months had won his 
first major title as the coach of Real Madrid.
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Cristiano, decisive in the conquest of the Eleventh.

Zidane tossed into the air on the pitch at San Siro.
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Marcelo celebrates his second Champions League with his son.

Toni Kroos, with the Eleventh on the pitch at San Siro. Benzema put in a great scoring season. In his second season with the club, Keylor had his first Champions League Cup.

Brazilians Casemiro and Danilo happily present the Cup.



26 Real Madrid Real Madrid 27

Annual Report 2015 - 2016
Football

Annual Report 2015 - 2016
Football

Carvajal, Yáñez, Lucas Vázquez, Casilla, Nacho, Jesé and Arbeloa fulfilled the dream of every Academy player. James Rodríguez, with his first Champions League Cup.

Croatians Modric (with his son) and Kovacic pose with the Eleventh.



28 Real Madrid Real Madrid 29

Annual Report 2015 - 2016
Football

Annual Report 2015 - 2016
Football

Zidane embraces two key players in the conquest of the Eleventh: Cristiano Ronaldo and Sergio Ramos.

Madrid fans celebrate the victory in the San Siro stands.
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The Champions League 
celebrations continued 
in the changing rooms, 
where Florentino Pérez 

congratulated the players 
and Zidane on their win.
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Family photo of the team with the Eleventh in the changing rooms.

Florentino Pérez and Zidane pose with the Eleventh.
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La Cibeles received the Eleventh at dawn. Thousands of fans waited overnight for the arrival of the team to celebrate 
the European title together.



34 Real Madrid Real Madrid 35

Annual Report 2015 - 2016
Football

Two years later, the city of Madrid again rocked with the 
celebrations of the maximum European title.

Sergio Ramos presented the European Cup from the top of the Cibeles.

The city streets were filled with Real Madrid fans welcoming the champions.

Zidane returned to La Cibeles with the Champions League title, where he had already been as a player and assistant coach.
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Real Madrid presented its Eleventh Champions League title 
to its supporters. The Team, Coaches and Board of Directors 

visited the Town Council and Regional Government of Madrid.

Manuela Carmena, Mayor of Madrid, welcomed the team at the Palacio de Cibeles, the City Hall headquarters.

Cristiano Ronaldo and Pepe celebrate the Eleventh from the City hall balcony.The streets of Madrid were filled with Real Madrid fans cheering on the champions.
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Cristina Cifuentes, President of the Community of Madrid, with the European champions.

Thousands of Real Madrid fans were at the Royal Post Office, headquarters of the Community of Madrid. Zidane and Sergio Ramos on the Community of Madrid balcony, above the Puerta del Sol packed with Real Madrid fans.
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The fans filled the 
Santiago Bernabéu 
stadium to celebrate the 
title with the players.
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Benzema, Cristiano 
and Bale make up 

the best forward line 
in the world. 
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Zidane and members of the coaching team with the Champions League Cup.

Pepe with the Champions League Cup.

Varane already has two Champions League titles. Bale starred in the conquest of the Tenth and the Eleventh.

Isco and his son on the pitch at the Santiago Bernabéu.
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Cristiano Ronaldo celebrating the Eleventh with supporters. The Santiago Bernabéu experienced an unforgettable night celebrating the Eleventh.
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The team with the Eleventh at the Santiago Bernabéu stadium. Sergio Ramos lifts the Champions League Cup under a sky of fireworks.
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With 16 goals, Cristiano 
Ronaldo was top goal scorer 
in the Champions League 
and vital to Real Madrid’s 
title. One of Cristiano’s 
goals was also chosen as 
the best goal in the highest 
European competition. The 

goal scored against Roma 
in the away game of the 
second round was voted 
as best goal by uefa.com 
users.

Cristiano Ronaldo, top goal 
scorer in the Champions 
League and scorer of the best 
goal of the competition 
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Cristiano poses for the media after winning the Champions League, in which he was top scorer. The best goal in the 2015-16 Champions League. Cristiano scoring against Roma in the second round.
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Florentino Pérez 
placed the 

Eleventh in the 
Bernabéu Tour.
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At the end of the 2015-
16 season, Real Madrid 
continued to lead the UEFA 
Club Ranking. The Whites 
have dominated since the 
end of the 2013/14 season, 
ahead of Bayern Munich, 
Barcelona, Atlético Madrid 
and Juventus. The Club 
Ranking is based on the 
results of the Champions 
League and the Europa 
League over the past five 
seasons.

Real Madrid, 
UEFA Club 
Ranking 
leader
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Florentino Pérez congratulates Zidane in the presence of King Philip VI, after winning the Champions League final.
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Real Madrid 
receives the award 
as best club in the 
world

Sergio Ramos was presented with 
the trophy awarded by the IFFHS

The International Federation 
of Football History & 
Statistics (IFFHS) presented 
Real Madrid with the 2014 
award for Best Club in 
the world. Captain, Sergio 
Ramos, received the trophy 
from Robert Ley, Vice-
president of the IFFHS and 
Jassem Al Sayed, Secretary 
General and Member of 
the Executive Committee. 
The award acknowledges 
Real Madrid’s amazing 
2014 year, after winning 
the Champions League, the 
World Club Championship, 
the European Super Cup and 
the Copa del Rey. Thanks to 

these four titles, the Whites 
beat the record with 381 
points, to win the trophy, 
which was first awarded in 
1991. Bayern Munich was 
second; Atlético de Madrid 
third and Barcelona fourth.

Real Madrid has received an 
award from the IFFHS for the 
seventh consecutive year. 
Besides the trophy for the 
2014 Best Club in the World, 
Cristiano Ronaldo was the 
Highest goal scorer in the 
World and the Highest First 
Division goal scorer and 
Kroos the Best Playmaker.

Annual Report 2015 - 2016
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Sergio Ramos, Real Madrid captain, received the IFFHS award.

Sergio Ramos, Cristiano Ronaldo and Toni Kroos also received awards from the IFFHS.



58 Real Madrid Real Madrid 59

Cristiano Ronaldo, Marcelo, 
Ramos and Modric were 
chosen in the FIFA FIFPro 
World XI 2015. The 
Portuguese player repeated 
for the ninth time since 2007. 
The Real Madrid captain 
was chosen the sixth time 
and Marcelo for the second, 
whereas Modric made his 
first performance.

Annual Report 2015 - 2016
Football

Four Real Madrid players in 
the FIFA World XI

All four players celebrated 
with their team mates at Real 
Madrid City and the players, 
coaching staff and other first 
team employees posed with 
the trophies.

The four players chosen for the FIFA XI pose with the team, the coaching staff 
and other employees working with the first team.

Sergio Ramos, Marcelo, Modric and Cristiano Ronaldo in the FIFA FIFPro World XI.
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Cristiano Ronaldo last 
season received his fourth 
Ballon d’or, his third as a 
Real Madrid player and 
became the only player in 
history to win the prestigious 
award in four editions. He 
succeeded after scoring 
48 goals in La Liga 14/15. 
“It’s a very special moment 
in my life. Receiving this 
award is an honour and a 
privilege. I want to thank 
my teammates because, 
without them, it would not 
have been possible,” said 
the Portuguese player.

He later demonstrated his 
ambition: “I always want 
more. I know I’m the only 
player with four, but I want 
more. That means winning 
trophies with the world’s 
greatest club”.

Cristiano Ronaldo,
a living Legend

The Portuguese striker is the only player in the world 
to win 4 Ballon d’ors

Annual Report 2015 - 2016
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Real Madrid President, 
Florentino Pérez, presented 
the Ballon d’or: “We are 
standing before a unique 
and exceptional footballer. 
He is the only player to win 
four Ballon d’ors, which is of 
enormous dimensions. For 
Real Madrid, it is an honour 
and a privilege for him to be 
an undisputed global football 
legend. There is something 
special that makes him the 
best player in the world. All 
the acclaims do not make 
him complacent, which is 
also one of the hallmarks of 
our club“.

Cristiano Ronaldo dedicated his fourth Ballon d’Or to the supporters before a league match at the Santiago Bernabéu.
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The Portuguese player 
earned his place in the 
history of Real Madrid. With 
hard work, professionalism, 
talent and goals. As many 
as 365 to be exact (at the 
start of the 2016/17 season). 
A figure that has made 
the Portuguese forward 
a legend, when he broke 
Raúl’s record of 323 in 
Sweden last season against 
Malmö.

A feat of such magnitude 
deserved a worthy tribute. 
And he received it at the 
President’s box at the 
Santiago Bernabéu stadium, 
with all its trophies, presiding 
the event with his teammates. 
It was at the event that 
President Florentino Pérez 
said: “It is an exciting day for 
all Real Madrid supporters. 
You are the highest goal 
scorer in the illustrious 

Leading goal scorer 
in the history of Real 
Madrid

Annual Report 2015 - 2016
Football history of Real Madrid. We 

are witness to your efforts, 
your dedication and your 
commitment in every single 
training session and game. 
Real Madrid fans truly adore 
you. Congratulations and 
may the legend continue”.

At the end, Cristiano ex-
pressed his gratitude before 
receiving a commemorative 
trophy for his historic record: 

“When I put this shirt on for 
the first time, I said to myself 
that I wanted to be the high-
est goal scorer in the his-
tory of the club and to beat 
the record set by my friend 
Raúl and the late Alfredo Di 
Stéfano. I want to thank my 
teammates, coaches, phys-
ios, the equipment team... 
and the President for this 
amazing event that makes 
me truly happy“.

Florentino Pérez and Cristiano Ronaldo at the tribute by the club to the Portuguese striker 
after becoming the top scorer in the history of Real Madrid.
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In the league, Real Madrid 
fought until the last round 
after a spectacular final sprint 
in the championship, with 12 
straight wins, including the 
one at Camp Nou. The team 
reduced the difference by 11 
points to stake its claim for 
the title in the last game, but 
eventually finished runners-
up. In the 38 league matches, 
Real Madrid had 28 wins, six 
draws and four defeats. In 
the table, it scored a total of 
90 points. 

Once again, Real Madrid 
stood out for its scoring 
ability, with 110 goals, 
averaging close to three 
goals per game. It is the 
seventh consecutive season 
that the Whites have 
surpassed the barrier of one 
hundred goals. The team’s 
top scorers were Cristiano 
Ronaldo (35), Benzema (24) 
and Gareth Bale (19).
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Benzema, Cristiano and Bale celebrate a goal at the Santiago Bernabéu.
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ROUND DATE MATCH RESULT SCORERS

1 23/08/2015 Sporting de Gijón - Real Madrid 0-0

2 29/08/2015 Real Madrid - Betis 5-0 Bale (2), James (2) and Benzema

3 12/09/2015 Espanyol - Real Madrid 0-6 Ronaldo (5) and Benzema

4 19/09/2015 Real Madrid - Granada 1-0 Benzema

5 23/09/2015 Athletic - Real Madrid 1-2 Benzema (2)

6 26/09/2015 Real Madrid - Málaga 0-0

7 04/10/2015 Atlético de Madrid - Real Madrid 1-1 Benzema 

8 17/10/2015 Real Madrid - Levante 3-0 Marcelo, Ronaldo and Jesé

9 24/10/2015 Celta de Vigo - Real Madrid 1-3 Ronaldo, Danilo and Marcelo

10 31/10/2015 Real Madrid - Las Palmas 3-1 Isco, Ronaldo and Jesé

11 08/11/2015 Sevilla - Real Madrid 3-2 Sergio Ramos and James

12 21/11/2015 Real Madrid - Barcelona 0-4

13 29/11/2015 Éibar - Real Madrid 0-2 Bale and Ronaldo

14 05/12/2015 Real Madrid - Getafe 4-1 Benzema (2), Bale and Ronaldo

15 13/12/2015 Villarreal - Real Madrid 1-0

16 20/12/2015 Real Madrid - Rayo Vallecano 10-2 Bale (4), Benzema (3), Ronaldo (2) and Danilo

17 30/12/2015 Real Madrid - Real Sociedad 3-1 Ronaldo (2) and Lucas Vázquez

18 03/01/2016 Valencia - Real Madrid 2-2 Benzema and Bale

19 09/01/2016 Real Madrid - Deportivo 5-0 Bale (3) and Benzema (2)

20 17/01/2016 Real Madrid - Sporting de Gijón 5-1 Ronaldo (2), Benzema (2) and Bale

21 24/01/2016 Betis - Real Madrid 1-1 Benzema

22 31/01/2016 Real Madrid - Espanyol 6-0 Ronaldo (3), Benzema, James and Ó. Duarte (own goal)

23 07/02/2016 Granada - Real Madrid 1-2 Benzema and Modric

24 13/02/2016 Real Madrid - Athletic 4-2 Ronaldo (2), James and Kroos

25 21/02/2016 Málaga - Real Madrid 1-1 Ronaldo

26 27/02/2016 Real Madrid - Atlético de Madrid 0-1

27 02/03/2016 Levante - Real Madrid 1-3 Ronaldo, Isco and Mariño (own goal)

28 05/03/2016 Real Madrid - Celta de Vigo 7-1 Ronaldo (4), Pepe, Jesé and Bale

29 13/03/2016 Las Palmas - Real Madrid 1-2 Ramos and Casemiro

30 20/03/2016 Real Madrid - Sevilla 4-0 Benzema, Ronaldo, Bale and Jesé

31 02/04/2016 Barcelona - Real Madrid 1-2 Benzema and Ronaldo

32 09/04/2016 Real Madrid - Éibar 4-0 James, Lucas Vázquez, Ronaldo and Jesé

33 16/04/2016 Getafe - Real Madrid 1-5 Benzema, Isco, Bale, James and Ronaldo

34 20/04/2016 Real Madrid - Villarreal 3-0 Benzema, Lucas Vázquez and Modric

35 23/04/2016 Rayo Vallecano - Real Madrid 2-3 Bale (2) and Lucas Vázquez

36 30/04/2016 Real Sociedad - Real Madrid 0-1 Bale

37 08/05/2016 Real Madrid - Valencia 3-2 Ronaldo (2) and Benzema

38 14/05/2016 Deportivo - Real Madrid 0-2 Ronaldo (2)

Goal scorers: Ronaldo 35, Benzema 24, Bale 19, James 7, Jesé 5, Lucas Vázquez 4, Isco 3, Modric, Danilo, Marcelo and Sergio Ramos 2, 
Casemiro, Kroos and Pepe and 2 own goals.

BBVA League
ROUND DATE MATCH RESULT SCORERS

Group Phase 15/09/2015 Real Madrid - Shakhtar Donetsk 4-0 Ronaldo (3) and Benzema

Group Phase 30/09/2015 Malmö - Real Madrid 0-2 Ronaldo (2)

Group Phase 21/10/2015 PSG - Real Madrid 0-0

Group Phase 03/11/2015 Real Madrid - PSG 1-0 Nacho

Group Phase 25/11/2015 Shakhtar Donetsk - Real Madrid 3-4 Ronaldo (2), Modric and Carvajal

Group Phase 08/12/2015 Real Madrid - Malmö 8-0 Ronaldo (4), Benzema (3) and Kovacic

Last sixteen 17/02/2016 Roma - Real Madrid 0-2 Ronaldo and Jesé

Last sixteen 08/03/2016 Real Madrid - Roma 2-0 Ronaldo and James

Quarter finals 06/04/2016 Wolfsburgo - Real Madrid 2-0

Quarter finals 12/04/2016 Real Madrid - Wolfsburgo 3-0 Ronaldo (3)

Semi-finals 26/04/2016 Manchester City - Real Madrid 0-0

Semi-finals 04/05/2016 Real Madrid - Manchester City 1-0 Fernando (own goal)

Final 28/05/2016 Real Madrid - Atlético de Madrid 1-1 Ramos

Goal scorers: Ronaldo 16, Benzema 4, Nacho, Ramos, James, Carvajal, Jesé, Kovacic and Modric 1 and 1 own goal.

UEFA Champions League

EDITION DATE MATCH RESULT SCORERS

XXXVI 18/08/2015 Real Madrid - Galatasaray 2-1 Nacho and Marcelo

Santiago Bernabéu Trophy

DATE MATCH STADIUM RESULT SCORERS

18/07/2015 Real Madrid - Roma Melbourne Cricket Ground 0-0

24/07/2015 Manchester City - Real Madrid Melbourne Cricket Ground 1-4 Benzema, Ronaldo, Cheryshev and Pepe

27/07/2015 Inter - Real Madrid Tianhe Stadium 0-3 Jesé, Varane and James

30/07/2015 Real Madrid - Milan Shanghai Stadium 0-0

04/08/2015 Real Madrid - Tottenham Allianz Arena 2-0 James and Bale

05/08/2015 Bayern de Múnich - Real Madrid Allianz Arena 1-0

09/08/2015 Valerenga - Real Madrid Ullevaal 0-0

Pre-season games

2015-2016
Season Results

Annual Report 2015 - 2016
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Álvaro Arbeloa played his 
last game against Valencia 
at the Santiago Bernabéu 
stadium. The Academy 
player enjoyed every 
second of an unforgettable 
afternoon, in which the 
stadium said farewell to one 
of its most beloved players. 
Arbeloa came on in the 

second half to substitute 
Cristiano Ronaldo amid a 
standing ovation. It was 
then an enormous shirt 
was displayed in the stand 
with number 17 and Sergio 
Ramos kindly handed over 
the captaincy. Images of 
Álvaro had been displayed 
before the game. 

“It’s all over. It has 
ben amazing, a dream 
come true”, he said with 
emotional words. “Many 
thanks to everyone. I do not 
know how to express my 
gratitude for so many years. 
I have been proud to wear 
this shirt every time. Being 
part of this team is the best 

The Santiago Bernabéu pays 
tribute to Álvaro Arbeloa
Real Madrid fans said farewell to one of the players 
that has best represented the values of the club

Arbeloa presented his shirt to 
Florentino Pérez with this words: 
“For my Pres. You brought me here 
15 years ago. When you left, I went 
with you. And in 2009, you brought 
me home again. Forever grateful, 
with all my love, Arbeloa”.

The fans displayed a shirt with number 17 during Álvaro Arbeloa’s last game with Real Madrid.

thing that can happen to 
any footballer. An extremely 
demanding team, but every 
second I spent on this pitch 
has been the highlight of my 
life”.

After the final whistle, 
Álvaro was tossed into 
the air by his teammates 
midfield and again 
received an ovation from 
the crowd. Undoubtedly 
an intense and emotional 
day of acknowledgement 
at the Santiago Bernabéu. 
President Florentino 
Pérez presented him with 
a replica of the Cibeles 
and, in exchange, Arbeloa 
presented him with a shirt 
with the kind words: “For my 

Pres. You brought me here 
15 years ago. When you 
left, I went with you. And in 
2009, you brought me home 
again. Forever grateful, with 
all my love, Arbeloa”. 

Arbeloa’s career is 
synonymous with Real 
Madrid. The player from 
Salamanca grew up in the 
Real Madrid Academy from 
2001 to 2006. He played 238 
games with the first team 
in his last seven seasons, 
winning 2 Champions 
Leagues, 1 Club World Cup, 
one European Super Cup, 
one League title, 2 Copas 
del Rey and one Spanish 
Super Cup. A World Cup 
champion with Spain and 

winner of 2 European Cups, 
Arbeloa is an example of 
sacrifice, commitment and 
professionalism, qualities 
that have earned great 
affection form his fans. 

An emotional Arbeloa 
wanted to thank all Real 
Madrid supporters: “I have 
had the opportunity to say 
goodbye and thank you. 
People know when you 
give your all, which I have. 
I was in the Academy, a fan 
that came to the stadium to 
see his team and managed 
to reach and become a 
member of the first team”.



70 Real Madrid Real Madrid 71

After the conquest of the 
Eleventh, Real Madrid players 
again shone at Euro Cup. 
The quality and leadership 
of the players that won the 
European Cup spread to 
their national teams, where 
they played a starring role. 
Cristiano Ronaldo and Pepe 
won the 2016 Euro Cup by 
beating France in the final. 
Cristiano Ronaldo continued 
to be legend in the history of 
football and is already the 
leading goal scorer of the 
tournament. The Portuguese 
player equalled Platini’s 
record of nine goals, scored 
in 2004 (2) 2008 (1) 2012 (3) 
and 2016 (3). He is also the 
only player to have scored 
in four different finals of 
the competition and in the 

Real Madrid 
triumphs
at the Euro Cup

Ronaldo and Pepe were proclaimed champions with 
Portugal and played the starring role of the many 
Real Madrid players in the competition

last seven major national 
team competitions. At the 
championship in France, 
the Real Madrid player also 
broke the record of games 
played. After the match 
against Wales, Cristiano 
Ronaldo has played 20 
games in the tournament 
and leads the standings 
ahead of Schweinsteiger (18) 
and Buffon (17). Pepe was 
chosen as MVP in the Euro 
Cup final. The Real Madrid 
defender put the finishing 
touch on a great tournament, 
in which his team only lost 
one game. Pepe was vital 
in Portugal winning its first 
European Championship in 
Portugal and lifted the trophy 
in his third competition. 
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Ronaldo and Pepe celebrate the Eurocup, the first major title in the history of Portugal.
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Cristiano Ronaldo, Pepe and 
Kroos were included in the 
Euro Cup Team. Real Madrid 
was the club with the highest 
number of players in the 
team, which was comprised 
of: Rui Patricio (Portugal); 
Kimmich (Germany), 
Boateng (Germany), Raphaël 
Guerreiro (Portugal); Joe 
Allen (Wales); Griezmann 
(France), Ramsey (Wales) 
and Payet (France). 

Gareth Bale led 
Wales to the semi-

finals, the best 
result in its history.
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Gareth Bale led Wales to the 
best result in its history and 
was definitely one of the best 
players in the championship. 
The Portugal team, with 
Cristiano and Pepe, ended its 
fantastic Euro Cup in a very 
exciting final. In the group 
phase, Bale was one of the 
stars of the tournament and 
scored a goal in each of the 
three games for his country. 
The Real Madrid player led 
Wales to the top of Group B. 

Ronaldo and Pepe had an historic season, in which they won the Champions League and Eurocup.

Bale was the hero of an historic Wales.
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Kroos was chosen as the 
best playmaker of the 
tournament. With a 93% 
accuracy of passes, he was 
one of the most outstanding 
players of the tournament 
thanks to his displays in 
midfield for Germany, which 
reached the semi-finals. 

Sergio Ramos, Álvaro Morata 
and Lucas Vázquez reached 
the last sixteen with Spain 
and Kovacic and Modric 
also reached the last sixteen 

with Croatia. In the group 
phase, Modric was one of 
the highlights of his national 
team, after being in the 
initial line-up in the first two 
games and scoring a goal in 
his debut against Turkey. In 
the goal-scoring section, the 
Euro Cup was dominated by 
Cristiano Ronaldo, Bale and 
Morata, the leading scorers 
in their respective teams, 
with three goals each.
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Kroos was the best passer in the Eurocup.

Sergio Ramos, Morata and Lucas Vázquez, for Spain.

Kovacic and Modric, for Croatia.
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Of the 13 teams that 
make up the Real Madrid 
Academy, nine won the 
league championship and 
two were runners-up in the 
2015-2016 season.

Real Madrid Castilla won 
Group II of Second Division 
B. It finished as the best 
team of the 80 that took 
part in the category, but 
could not complete its great 
season with a promotion by 

The Academy
School of Champions

losing in the second round 
of the playoffs. 

The Under-18 A team 
played in the third edition 
of the UEFA Youth League, 
reaching the Final Four 
for the second time. In 
the semi-finals, the team 
reached the end of an 
excellent performance in 
the major tournament. In 
national competitions, the 
team played in its fourth 

Annual Report 2015 - 2016
Football

Annual Report 2015 - 2016
Football

Mariano, with 27 goals, was top scorer for Castilla in 2015-16.

consecutive Copa del Rey 
and finished runner-up. 
In the national league, it 
finished third in the Group V 
Division of Honour. 

The other eight Academy 
league champions 
highlighted the Under-18 C 
team, which also managed 
to win the U17 Club World 
Cup Championship.
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REAL MADRID CASTILLA
Group II Second Division B Champions.

U-18 B
League Champions (Group 12 National U-18 
League).

U-18 A
Runner up in the Copa del Rey U-18.
Semi-finalist in the UEFA Youth League (Final 
Four in Nyon).
Third position in the League (Group 5 Division 
of Honour).

U-18 C
League Champions. (Group 1 of the Regional 
Division U-18).
Club World Cup U-17.

U-16 A
League Champions. (Group 1 U-16 Regional 
First Division).

U-16 B
League Champions. (Group 2 U-16 Regional 
First Division).

U-14 A
League Champions. (Group 1 of the U-14 
Division of Honour).

U-14 B
Sixth position (Group 2 of the U-14 Division of 
Honour).

U-12 A
League Runners-up (Group 1 U-12 Regional 
First Division).

U-12 B
League Runners-up. Group 2 U-12 Regional 
First Division).

U-10 A
League Champions. (Group 32 U-10 Football 
7-Madrid).

U-10B
League Champions. (Group 33 U-10 Football 
7-Madrid).

U-8
League Champions. (Group 29 U-8 Football 
7-Madrid).
Champions Final Champions Phase U-8 
Madrid. 
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Basketball

Real Madrid
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First Team

Endesa League Champions

Winner of the Copa del Rey

World Champions!

2015-16 season results

The Academy

Real Madrid, Endesa League Champions.
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First Team

COACHES PLAYERS

Francisco Redondo
Assistant Coach

Pablo Laso
Coach

Doncic
Point guard

Sergio Rodríguez
Point guard

Juan Trapero 
Physical trainer

Jesús Mateo
Assistant Coach

Taylor
Forward

Maciulis
Forward

Rivers
Forward

Rudy
Forward

Llull
Point guard / Shooting guard

Carroll 
Shooting guard

Annual Report 2015 - 2016
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Nocioni
Center

F. Reyes
Center

Ayón
Center

Thompkins
Center

Ndour
Center

Willy Hernangómez
Center

Lima
Center

Annual Report 2015 - 2016
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Team / 2015 · 2016
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Endesa League Champions

Pablo Laso’s team returned 
for a great season that 
ended in the very best 
way possible: winning 
the Endesa League. Real 
Madrid finished the regular 
season in second place after 
winning its last 10 games, The 23rd

Champions
Endesa League

including the game at the 
Palau Blaugrana against F. 
C. Barcelona Lassa (86-91). 

In the first round of the 
playoffs, the team came 
up against UCAM Murcia 
CB, winning 2-1 and then 
eliminated Valencia Basket 
in the semi-finals 3-1. For 
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the fifth season in a row, Real 
Madrid had qualified for the 
final of the Endesa League 
and, just like in all of them, it 
was against Barcelona. 

The series began at the Palau 
and the first point was for 
the Catalonian team, which 
snatched victory in the last 
second (100-99). In the next 
game, Real Madrid turned 
home-court advantage 
around and gave no chance 
from the first second (12-28 
in the first quarter) to finish 
winning by 70-90, with an 

impressive performance by 
Sergio Llull (20 points). 

The final was held in Madrid, 
with the Whites attempting 
to take advantage of playing 
for the title at the Barclaycard 
Center. The third game was 
clearly dominated by the 
locals. Barcelona could not 
find the way to counter the 
excellent defence of Pablo 
Laso’s team which, led by 
Llull (21 points and 30 rating 
points) won 91-74 and made 
the series 2-1.
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Real Madrid beat 
Barcelona in the final of 

the Endesa League (3-1).

Real Madrid celebrates its 33rd League title.

Sergio Llull was chosen MVP in the finals for the second consecutive year.
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It was Real Madrid’s 
12th title in five historical 

seasons.
Rudy Fernández cuts down the net, with the help of Luka Doncic. Pablo Laso and Sergio Llull embrace each other after winning the title.
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Real Madrid was one win 
away from winning the 
League. In a packed Palace, 
the team held on after a 
strong start by Barcelona 
and little by little took over 
the game to lead in the third 
quarter. Two triples by Sergio 
Rodriguez in the final stretch 
sealed the game (91-84) and 
the Whites won their 33rd 
League Title. Sergio Llull, 
brilliant in all four games, 
was named MVP of the final.

In the Euroleague, Real 
Madrid faced strong rivals 
Fenerbahçe, Khimki and Red 
Star in the first phase. The 
team moved into the Top 
16, with a group comprised 
of CSKA Moscow, F. C. 
Barcelona Lassa, Laboral 
Kutxa, Khimki, Olympiakos, 
Brose Baskets and Zalgiris. 

After a tough Top 16, the 
team qualified for the playoffs 
in the last game against 
Khimki. In fourth position in 
its group, Real Madrid faced 
Fenerbahçe in the quarter-
finals. The Turkish side was 
superior and left the Whites 
out of the Final Four, who 
were unable to defend the 
title they won last year at the 
Palace.

Annual Report 2015 - 2016
Basketball

Annual Report 2015 - 2016
Basketball

Sergio Llull taking his traditional selfi with the team and coaching staff. The Real Madrid Basketball team with the League Champions trophy on the pitch at the Santiago Bernabéu.
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Official photo of the Real Madrid Basketball Team 2015-16.
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Winner of the Copa del Rey

La Copa played in La Coruña 
was another special moment 
of the season. In the quarter 
finals, Real Madrid beat 
Montakit Fuenlabrada 
101-84. In the semi-finals, 
it faced Laboral Kutxa 
Baskonia, just winning after 

a tight encounter, thanks 
to Llull’s accuracy in the 
last few minutes. The final 
80-86 result gave the team 
the chance to win its third 
consecutive Copa del Rey.

The final against Herbalife 
Gran Canaria, the big 
surprise of the tournament, The 26th

Winner of the
Copa del Rey



96 Real Madrid Real Madrid 97

was tough for both teams. 
Real Madrid dominated 
during the first two quarters, 
but in the third, the Canary 
Islanders hit the lead.

Real Madrid endured the 
charge and regained control 
of the game to finish winning 
81-85. Ayón was named 
MVP of the 26th Copa del 
Rey won by Real Madrid.
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Felipe Reyes lifts the third consecutive Copa del Rey won by Real Madrid.

Gustavo Ayón was chosen MVP of the Copa del Rey 2016.

Real Madrid won the 
Copa del Rey for the 

third time in a row.
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King Philip VI received the Real Madrid Basketball team at the Zarzuela Palace after 
winning the Copa del Rey.
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World Champions!

Real Madrid’s first title in 
the 2015-16 season was 
the Intercontinental Cup, 
which it won after beating 
Sao Paulo Bauru in two 
games in the Brazilian 
city. With this victory, Real 
Madrid put together a series 

of successes never seen 
in modern basketball: the 
Endesa Super Cup, Copa 
del Rey, Endesa League, 
Euroleague (won the 
previous season) and the 
Intercontinental Cup. 

In the first encounter, Bauru 
won in the last second (90-91). The 4th

Champions
Intercontinental Cup
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Two days later, Real Madrid 
put in a great performance, 
leaving the Brazilian team 
with no chance, to become 
champions by winning 91-79.

Just back from Brazil, the 
Whites played in the Malaga 
Super Cup, where they lost 
in the semi final against the 
host team Unicaja 94-79.

Sergio Llull was named MVP 
of the Intercontinental Cup.
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Sergio Llull was 
named MVP of the 

Intercontinental Cup.

The players celebrate the victory against the Brazilian team Bauru.

Sergio Llull, MVP of the Intercontinental Cup, receives the trophy from Horacio Muratore, President of FIBA.
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Real Madrid wins its fourth Intercontinental Cup in Sao Paulo (Brazil).
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Endesa League
ROUND SCORE

REGULAR PHASE

1 Real Madrid 82 – Valencia Basket 88

2 RETAbet.es GBC 61 – Real Madrid 94

3 Real Madrid 112 – Iberostar Tenerife 89

4 CAI Zaragoza 80 – Real Madrid 88

5 Movistar Estudiantes 75 – Real Madrid 80

6 Real Madrid 106 – ICL Manresa 68

7 FIATC Joventut 69 – Real Madrid 79

8 Dominion Bilbao Basket 92 – Real Madrid 99

9 Real Madrid 101 – UCAM Murcia 80

10 Real Madrid 85 – Herbalife Gran Canaria 68

11 MoraBanc Andorra 80 – Real Madrid 99

12 Rio Natura Monbus Obradoiro 63 – Real Madrid 79

13 Real Madrid 84 – F.C. Barcelona Lassa 91

14 Laboral Kutxa 86 – Real Madrid 80

15 Real Madrid 107 – Baloncesto Sevilla 83

16 Montakit Fuenlabrada 91 – Real Madrid 85

17 Real Madrid 85 – Unicaja 80

18 ILC Manresa 70 – Real Madrid 102

19 Real Madrid 97 – Movistar Estudiantes 79

20 Real Madrid 94 – RETAbet.es GBC 88

21 Valencia Basket 94 – Real Madrid 95

22 Herbalife Gran Canaria 93 – Real Madrid 103

23 Real Madrid 107 – MoraBanc Andorra 78

24 Iberostar Tenerife 93 – Real Madrid 84

25 Real Madrid 96 – CAI Zaragoza 84

26 UCAM Murcia 99 – Real Madrid 104

27 Real Madrid 102 – Dominion Bilbao 80

28 Real Madrid 91 – FIATC Joventut 77

29 F.C. Barcelona Lassa 86 – Real Madrid 91

30 Real Madrid 111 – Rio Natura Mombus Obradoiro 81

31 Unicaja 62 – Real Madrid 88

32 Real Madrid 129 – Montakit Fuenlabrada 81

33 Real Madrid 93 – Laboral Kutxa Baskonia 88

34 Baloncesto Sevilla 90 – Real Madrid 97

PLAYOFFS

Quarter finals / 1st game Real Madrid 107 – UCAM Murcia 103

Quarter finals / 2nd game UCAM Murcia 91 – Real Madrid 87

Quarter finals / 3rd game Real Madrid 93 – UCAM Murcia 72

Semi-finals / 1st game Real Madrid 82 – Valencia Basket 57

Semi-finals / 2nd game Real Madrid 97 – Valencia Basket 88

Semi-finals / 3rd game Valencia Basket 87 – Real Madrid 86

Semi-finals / 4th game Valencia Basket 80 – Real Madrid 82

Final / 1st game F.C. Barcelona Lassa 100 – Real Madrid 99

Final / 2nd game F.C. Barcelona Lassa 70 – Real Madrid 90

Final / 3rd game Real Madrid 91 – F.C. Barcelona Lassa 74

Final / 4th game Real Madrid 91 – F.C. Barcelona Lassa 84

2015-2016
Season Results

Copa del Rey A Coruña
ELIMINATION ROUND MATCH

Quarter final Real Madrid 101 – Montakit Fuenlabrada 84

Semi-final Laboral Kutxa Baskonia 80 – Real Madrid 86

Final Herbalife Gran Canaria 81 – Real Madrid 85

Intercontinental Cup
ROUND MATCH

Final / 1st game Bauru 91 – Real Madrid 90

Final / 2nd game Real Madrid 91 – Bauru 79
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The Endesa League trophy. The Copa del Rey Trophy. The Intercontinental Cup trophy.
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Pre-season

MATCH SCORE

Costa del Sol V Tournament Real Madrid 75 – Khimki Moscow Region 80

Costa del Sol V Tournament Unicaja 74 – Real Madrid 73

City of Córdoba II Tournament Real Madrid 83 – Baloncesto Sevilla 76

NBA GLOBAL GAMES 2015 Real Madrid 96 – Boston Celtics 111

Endesa Super Cup

ROUND MATCH

Semi-final Unicaja 94 – Real Madrid 79
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Euroleague

ROUND SCORE

REGULAR PHASE

1 Khimki Moscow Region 84 – Real Madrid 70

2 Real Madrid 98 – Estrella Roja 71

3 Fenerbahçe 77 – Real Madrid 66

4 Real Madrid 101 – FC Bayern Múnich 99

5 Estrasburgo 93 – Real Madrid 86

6 Real Madrid 82 – Khimki Moscú 85

7 Estrella Roja 94 – Real Madrid 88

8 Real Madrid 80 – Fenerbahçe 73

9 FC Bayern Múnich 67 – Real Madrid 86

10 Real Madrid 97 – Estrasburgo 65

TOP 16

1 Real Madrid 82 – Brose Baskets 79

2 CSKA Moscú 95 – Real Madrid 81

3 Real Madrid 92 – Zalgiris 86

4 Real Madrid 86 – F.C. Barcelona Lassa 87

5 Real Madrid 84 – Olympiacos 72

6 Real Madrid 68 – Laboral Kutxa 77

7 Khimki Moscú 82 – Real Madrid 93

8 Brose Baskets 86 – Real Madrid 90

9 Real Madrid 87 – CSKA Moscú 96

10 Zalgiris 75 – Real Madrid 90

11 F.C. Barcelona Lassa 72 – Real Madrid 65

12 Olympiacos 99 – Real Madrid 84

13 Laboral Kutxa Vitoria 89 – Real Madrid 88

14 Real Madrid 83 – Khimki Moscú 70

QUARTER FINAL PLAYOFF

1st game Fenerbahçe 75 – Real Madrid 69

2nd game Fenerbahçe 100 – Real Madrid 78

3rd game Real Madrid 63 – Fenerbahçe 75
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The highlight of the Academy 
this season was the great 
performance by the U-14 
A team in becoming 
champions of the most 
prestigious tournaments 
in the category: Madrid 
Championship, Endesa 
Mini Cup and the Spanish 
Club Championship. In 
addition, Usman Garuba 
was the leader of his 
generation and named 
MVP of the Minicup MVP, 
the Spanish Championship 
of Spain, as well as being 
the top rebounder of the 
tournament.

Special mention must also 
go to the Junior Team in the 
L’Hospitalet Tournament, 
where the title of MVP of the 
competition went to Felipe 
dos Anjos.

The
Academy
U-14 A
Spanish Champions
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Real Madrid U-18 A with the trophy after winning the Spanish Club Championship in Lugo.
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EBA
Sixth position in Group B of the EBA League.
1/4 finalist in the EBA Tournament Cup.

JUNIOR
Runners-up in the Spanish Championship.
Runners-up in the League.
Winners of the Hospitalet Junior Euroleague 
Tournament.
Second in the Group Phase of the Junior 
Euroleague Final Eight (only the group 
winners played in the final).

U-16 A
Fifth in the Spanish Championship.
Champions of the U-16 League Madrid.
Champions of the Szent Istvan U-16 
Basketball Cup Tournament.
Champions of the Zrenjanin Cup (Serbia).

U-16 B
Top position in the Madrid U-16 League A2.

U-14 A
Winner of the Spanish Championship.
Champions of the U-14 Madrid League.
Winners of the Endesa Mini Cup.
Champions of the Hospitalet Tournament.

U-14 B
Top position in the U-14 Madrid A2 League.
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Official photo of the first team and the entire 2015-16 Real Madrid Basketball Academy at the new basketball pavilion 
in Real Madrid City.
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Members

Real Madrid
Annual Report 2015 - 2016

General Assembly

Members

Fan Clubs

Florentino Pérez and Paco Gento during the 2015 presentation of insignias.
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The Ordinary and 
Extraordinary General 
Assemblies were held on 
19 September 2015. The 
Ordinary Annual Assembly 
passed the Annual Report, 
Balance Sheet and 
Financial Statements for 
the 2014/2015 season, the 
budget for the 2015/2016 
season and maintained 
current membership fees as 
the taxable base.

The fees will be increased by 
VAT at the time of accrual. 

Members under 11 
years of age EXEMPT

Members from 11 to 14 
years of age €51.06

Reduced Fee (retired 
Members over 65 years 
of age and a member for 
more than 25 years)

€74.54

Adult Members €149.19
Members for more than 
50 years EXEMPT

General
Assembly 

The Extraordinary General 
Assembly passed the 
ratification, if applicable, 
of the appointment made 
by the Board of Directors 
of a member (elected from 
amongst the substitutes 
ratified at the General 
Assembly of Delegate 
Members held on 30 
September 2012) by the 
Electoral Board until 28 
March 2017, to fill a vacancy.

The appointment by the 
Board of Directors of a 
member of the Disciplinary 
Comission until 28 March 
2017 was also ratified to fill 
the vacancy.

Emotional commemoration of Alfredo Di Stéfano at the 2015 Annual Assembly.
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Awarding of Insignias

On 19 December 2015, a 
ceremony was held to award 
insignias to club members for 25, 
50 and 60 years. 835 insignias 
were awarded, of which 128 were 
gold and diamond, 289 gold and 
418 silver.

Florentino Pérez presided the 
ceremony, along with a group 
of representatives of the Board 
of Directors and Real Madrid 
legends. 

Election of Member Delegates

On February 22, 2016, elections 
were called for General Assembly 
of Member Delegates for the peri-
od of 1 July 2016 to 30 June 2020.

Given that for the majority of the 
thousand-groups, there were 
more than 29 candidates, where-
as in the fraction there were 21, on 
24 April 2016, universal and direct 
vote took place to elect delegates 
required for the groups of thou-
sands. A total number of 1,993 
delegates were thus elected. 

Member Services Office

The Member Services Office 
continues to provide integrated 
personalised service to our 
members and supporters. 
Accessed through Gate 55 of 
the Bernabéu, the office is open 
all day from 9:00 am to 7:00 pm, 
Monday to Friday. The Member 
Service Office has received more 
than 14,000 visits this year and 
attended to more than 13,000 
phone calls. Through the official 
e-mail of the Member Services 
Office, there were more than 

14,000 requests for information 
and different issues resolved. 

The Office also made more than 
4,000 calls to member delegates 
and members for different 
events, such as the presentation 
of Insignias, signings, etc.

Delegates and members of the 
100 Club, made up of our most 
senior members, receive special 
attention in appreciation for 
their loyalty and service to Real 
Madrid. 

Florentino Pérez and Amancio Amaro, with the members honoured 
at the 2015 insignia awarding ceremony.

Members of the 100 club, in the Royal Box at the Santiago Bernabéu stadium.
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The On-line Member
Services Office

The On-line Member 
Services Office (https://
socios.realmadrid.com) is 
the web site where queries by 
members and related issues 
are handled; without having 
to visit the club’s offices at 
any time and with complete 
security and confidentiality.

During the 2015-2016 
season, the On-line Office 
recorded more than 380,000 
visits from members, who 

temporary procedures, such 
as those set up to apply for 
funding of annual passes 
and membership fees for 
the 2015/2016 season 
and tickets to Champions 
League games. Temporary 
measures also include 
changing of the type of a 
season pass or temporarily 
ceasing payment of club 
fees.

Member Hotline
902 21 2002

36,190 calls were handled, 
after members were 
identified by means of their 
membership number and 
PIN code.

Written publications and 
communications

Bylaws. The official 
document containing the 
rules governing the club. 
The current Bylaws were 
passed at the Extraordinary 

General Assembly held on 
30 September 2012.

Member Newsletters. An 
official publication containing 
institutional information on 
the club, as well as news of 
interest to members.

General Report. An official 
publication listing all 
Real Madrid activities: 
institutional, sports, social, 
business, economic and 
communications events, 
together with its financial 
statements.

made their arrangements 
comfortably and there has 
been a total of more than 
850,000 hits since it was 
launched in March 2011.

The On-line Member 
Services Office currently 
has permanent procedures 
for members to modify their 
personal details (address, 
telephone, e-mail, etc.), 
check their direct debit 
details and change them 
if they wish, change their 
PIN code or access seat 
assignment, as well as 

Hala Madrid and Hala Madrid 
Junior Magazines. Quarterly 
magazines containing all the 
latest club news, reports, 
interviews, offers and 
promotions. Last season, 
five issues were sent to 
the homes of Real Madrid 
members and supporters.
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Champions League quarter final between Real Madrid and Wolfsburg at the Santiago Bernabéu.
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simple way at https://socios.
realmadrid.com, by register-
ing their membership num-
ber and PIN code using the 
option “Change my personal 
data”.

SMS messages

The club has increased the 
number of messages sent 
to mobile phones with the 
latest information on ticket 
purchase dates, seat as-
signment and other relevant 
issues. In total, more than 
441,000 SMS were sent to 
our members during the 
season.

Ticket Incident Office

Club members have an ex-
clusive ticket incident office 
available on match days, at 
which they can solve prob-
lems relating to lost tickets 
or if they have forgotten their 
season pass and have their 
tickets issued. In the 2015-
2016 season, 5,200 inci-
dents were resolved.

Exclusive e-newsletters
for members

A weekly electronic publi-
cation that provides Real 
Madrid members with im-
portant news and informa-
tion on the club, exclusive 
videos, dates of ticket sales, 
the results of football and 
basketball games played at 
the weekend... Over 73,000 
members currently receive 
the newsletter by e-mail, 
resulting in a total volume 
of approximately 2,350,000 
e-mails sent last season.

Member notifications

To supplement electron-
ic newsletters, the Member 
Service Office also sends 
announcements by e-mail at 
different intervals, according 
to club and member needs. 
During the 2015-2016 sea-
son, more than 5,750,000 
e-mails were sent with useful 
and interesting information 
for members, making com-
munications between the 
club and its members faster, 
more agile and efficient. The 
club therefore encourages 
all Real Madrid members to 
provide their e-mail address 
to the club, in an easy and 
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Supporters celebrating a goal in a National League Championship game at the Santiago Bernabéu stadium.
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Visits to Real Madrid City

All our members and fans 
have the opportunity to apply 
for a visit to the First Team 
and Academy residences, 
the gym, changing rooms 
and the football pitches 
where they play and train, as 
well as the new basketball 
pavilion. In the 2015-2016 
season, Real Madrid City 
was visited by more than 
3,000 people.

Disciplinary Comission

In the 2015-2016 season, 
the Disciplinary Comission 
continued to develop its role 
as the club’s disciplinary 
body, in accordance with the 
Bylaws, with the following 
results:

Proceedings initiated in 2015-16

For resale and misuse of season passes and match tickets. 310

For infringements regulated by Act 19/2007, dated 11 July 2007 
against Violence, Racism, Xenophobia and Intolerance in Sport. 114

For Police intervention in organised resale of season passes. 797

For belonging to an organised ticket resale group. 240

Total 1,461

Proceedings ratified in 2015-16

Ratified proceedings with the relevant penalty. 299

Player Autograph Sessions

As in past seasons, at 
every game played outside 
the Community of Madrid, 
player autograph sessions 
are organized and local 
supporters’ club members 
invited in the cities where the 
team plays.
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Players signing autographs at the team hotel in Las Palmas.
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Membership Details

Real Madrid has 91,671 
members, of which 66,560 
are adults, 19,764 children 
and 5,347 are over 65 
years of age or have been 
a member for more than 50 
years. We have 73,143 male 
and 18,528 female members.

• Possibility of financing 
annual membership fees 
with BBVA and the option 
to pay fees in instalments 
without interest.

• Priority in the purchase 
of tickets and discounts for 
members without season 
passes.

• Free access to the Bernabéu 
Tour and Real Madrid City to 
watch Real Madrid Castilla 
and Academy games.
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Temporary assignment of 
season passes to the club

The Real Madrid Board 
introduced a system in 
which members are entitled 
to apply for temporary 
assignment of season 
passes to the club for one 
season, thereby not having 
to pay for the pass during 
such period and only the 
membership fee.

Members with season 
passes are allowed to make 
their season passes fully 
available to the club for duly 
justified reasons:

• Financial reasons.

• Health reasons.

• Change of residence for 
work reasons.

• Change of residence for 
study reasons.

In the 2015-2016 season, 
1,801 members made use 
of the system.

Financing of membership 
fees and season passes

Thanks to an agreement with 
the BBVA Group, members 
that are season pass 
holders can apply for a Real 
Madrid-BBVA Group card 
that provides interesting 
and unique benefits for Real 
Madrid members:

• Financing over three, six 
or ten months of the annual 
pass, without interest.

• Dual credit limit: one for 
VISA purchases and another 
for exclusively financing 
season passes.

• Free of charge for the first 
year.

• Free travel insurance up to 
310,000 euros.

• Free insurance against 
theft at ATMs.

In the 2015-2016 season, 
5,350 members financed 
their fees.

Updating membership
cards and subscriptions

As the club does regularly, 
last June it proceeded to 
update membership cards 
and season passes. This 
entailed not only a change 
in the design of the card 
and credit card, but also 
updating of the number, 
according to the member’s 
current age.
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Supporters at the San Siro stadium (Milan) during the Champions League final.
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Fan Clubs Department

ANDALUSIA 464

Almería 58

Cadiz 44

Córdoba 81

Granada 86

Huelva 42

Jaén 71

Málaga 56

Seville 26

ARAGÓN 43

Zaragoza 20

Huesca 12

Teruel 11

ASTURIAS 49

BALEARES 44

THE CANARY ISLANDS 31

CANTABRIA 27

CASTILLA LA MANCHA 282

Albacete 54

Ciudad Real 76

Cuenca 47

Guadalajara 30

Toledo 75

GALICIA 131

La Coruña 40

Lugo 29

Orense 26

Pontevedra 36

MURCIA 78

NAVARRE 23

CASTILLA Y LEÓN 163

Ávila 33

Burgos 17

León 26

Palencia 10

Salamanca 23

Segovia 20

Soria 3

Valladolid 18

Zamora 13

CATALONIA 127

Barcelona 75

Tarragona 19

Lérida 14

Gerona 19

CEUTA 1

COMUNIDAD VALENCIANA 200

Alicante 82

Valencia 60

Castellón 58

EXTREMADURA 250

Cáceres 101

Badajoz 149

LA RIOJA 30

MADRID 210

MELILLA 2

THE BASQUE COUNTRY 19

Álava 4

Guipúzcoa 8

Vizcaya 7

NATIONAL  TOTAL 2,174

National Fan Clubs

ALBANIA 1

GERMANY 4

ANDORRA 1

SAUDI ARABIA 1

ALGERIA 1

AUSTRALIA 1

AZERBAIJAN 1

BAHRAIN 1

BELGIUM 8

BELARUS 1

BRAZIL 2

BULGARIA 2

QATAR 1

CHILE 2

CHINA 7

CYPRUS 1

COSTA RICA 2

CROATIA 1

CUBA 1

DENMARK 1

EGYPT 1

EL SALVADOR 1

ARAB EMIRATES 3

SLOVAKIA 1

SLOVENIA 2

ESTONIA 1

PHILIPPINES 1

FRANCE 7

GHANA 1

GIBRALTAR 1

GREECE 1

GUATEMALA 4

EQUATORIAL GUINEA 3

THE NETHERLANDS 2

HUNGARY 2

INDIA 2

INDONESIA 2

ENGLAND 1

IRAN 1

IRAK 1

IRELAND 1

ITALY 1

JAPAN 2

JORDAN 2

KUWAIT 3

LEBANON 1

LIBERIA 1

LUXEMBOURG 1

MACEDONIA 1

MOROCCO 10

MEXICO 3

NICARAGUA 2

NORWAY 1

NEW ZEALAND 1

PALESTINE 1

PANAMA 1

PERU 2

POLAND 1

PORTUGAL 1

PUERTO RICO 1

REPUBLIC OF CONGO 1

DOMINICAN REPUBLIC 2

ROMANIA 1

RUSSIA 3

SENEGAL 1

SYRIA 3

SUDAN 1

SWEDEN 2

SWITZERLAND 15

TUNISIA 2

UKRAINE 1

USA 12

VENEZUELA 4

VIETNAM 1

YEMEN 1

TOTAL FAN CLUBS OUTSIDE SPAIN 165

TOTAL FAN CLUBS IN THE WORLD 2,339

Fan Clubs outside Spain

Real Madrid currently has 
2,339 fan clubs, of which 
2,174 are located in Spain 
and 165 spread through-
out the world. The number 
will increase shortly, as 77 
clubs are currently being 
created.
 
The Club continues to hold 
meetings with its fan clubs 
in each city in which the 
team takes part in nation-
al competition. In total, 

630 fan clubs attended the 
meetings.

The traditional lunches with 
our rivals have also been 
maintained with fans from 
the clubs we are playing. 

Fan clubs have continued 
to celebrate events and an-
niversaries and the club 
was present at 260 of such 
events with institutional rep-
resentation. Eight fan clubs 

Real Madrid experience. 
The preliminary phase was 
held on the first day and the 
finals played on the sec-
ond. The winners’ trophies 
were awarded at Real Ma-
drid City in the presence of 
President Florentino Pérez. 
In addition, just as last year, 

the champions of each cat-
egory were presented with 
trophies at the Santiago 
Bernabéu stadium before 
the Corazón Classic Match. 
Roberto Carlos and See-
dorf were in charge of pre-
senting the trophies.

celebrated their 25th anni-
versary, two held their 50th 
anniversary and one its 60th.

The Fan Clubs Department 
organised a Football 7 tour-
nament for the U-8, U-10, 
and U-12 divisions. More 
than 10,000 players be-
longing to 143 teams took 
part, representing more 
than 100 Madrid Fan Clubs, 
at Real Madrid City on 4 
and 5 June, to enjoy a true 
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Fan Clubs throughout the world

39
Brazil (2)

Chile (2)

Costa Rica (2)

Cuba (1)

El Salvador (1)

Guatemala (4)

Mexico (3)

Nicaragua (2)

Panama (1)

Peru (2)

Puerto Rico (1)

Dominican Republic (2)

USA (12)

Venezuela (4)

AMERICA

22
Algeria (1)

Egypt (1)

Ghana (1)

Equatorial Guinea (2)

Liberia (1)

Morocco (10)

Republic of the Congo (1)

Senegal (1)

Sudan (1)

Tunisia (2)

AFRICA 

2,242
Albania (1)

Germany (4)

Andorra (1)

Azerbaijan (1)

Belgium (8)

Belarus (1)

Bulgaria (2)

Cyprus (1)

Croatia (1)

Denmark (1)

Slovakia (1)

Slovenia (2)

Spain (2,174)

Estonia (1)

France (7)

Gibraltar (1)

EUROPE 

34
Saudi Arabia (1)

Bahrain (1)

Qatar (1)

China (7)

UAE (3)

The Philippines (1)

India (2)

Indonesia (2)

Iran (1)

Iraq (1)

Japan (2)

Jordan (2)

Kuwait (3)

Lebanon (1)

Palestine (1)

Syria (3)

Vietnam (1)

Yemen (1)

ASIA

2
Australia (1)

New Zealand (1)

OCEANIA 

Greece (1)

The Netherlands (2)

Hungary (2)

England (1)

Ireland (1)

Italy (1)

Luxembourg (1)

Macedonia (1)

Norway (1)

Poland (1)

Portugal (1)

Romania (1)

Russia (3)

Sweden (2)

Switzerland (15)

Ukraine (1)
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The Santiago Bernabéu Stadium

Real Madrid City

Environmental sustainability
and other management
improvements

Aerial view of Real Madrid City.
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During the 2015-16 season, 
Real Madrid’s facilities ac-
tivities were based on the 
construction of new infra-
structure at Real Madrid 
City and the development 
of the technical documents 
required for urban planning 
permission for the integrat-
ed Santiago Bernabéu re-
modelling project.
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New basketball pavilion at Real Madrid City.

At Real Madrid City, facil-
ities activities last season 
focused on the develop-
ment and construction of 
new infrastructures:

- The basketball pavilion, 
two new football pitches 
with natural grass and 
the development, parking 
and landscaping of the 
surrounding area.

- Corporate Offices.

- Upgrading of the 
watering and sewerage 
network.

- Heating system in the 
Alfredo Di Stéfano stadium 
stands.

The Santiago Bernabéu has 
seen a major financial and 
human resources investment 
in the maintenance and 
preservation of such unique 
infrastructure, which requires 
constant renovation and the 
adaptation of facilities.
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The Santiago Bernabéu sta-
dium remodelling project is 
being adapted to new ad-
ministrative requirements, 
in order to make it an archi-
tectural icon of Madrid, by 
keeping the attractive exte-
rior image in a special, tech-
nological and cutting-edge 
cover of the facades and the 
new metallic cover. The new 
cover will improve the com-
fort of spectators and pro-
tect them from bad weather 
in all tiers of the stadium. 
Accessibility and safety in 
all areas will be improved. In 
the resulting new space, the 
museum will be increased 
with new virtual activities 
that will enable a unique 
Real Madrid experience and 
new leisure and entertain-
ment services will be incor-
porated. The remodelling 
will also constitute an im-
portant urban improvement. 

In addition to the develop-
ment and preparation of all 
the technical documents re-
quired for the remodelling of 
the stadium, in the 2015/16 
season the maintenance and 
conservation of the stadium 
facilities were strengthened, 
with a new comprehensive 
maintenance contract pro-
viding more human resourc-
es and funds to preserve all 
the facilities and services. 
Similarly, the club has un-
dertaken numerous reforms 
of institutional and hospital-
ity areas, such as those car-
ried out in the protocol cere-
mony room on the first floor 
of the west side, the reform 
of the hospitality area at the 
yellow box and the change 
in lighting in the level 3 box-
es area, with the common 
goal of modernising the de-
sign, increasing functionality 
and improving comfort.

The Santiago
Bernabéu Stadium

Annual Report 2015 - 2016
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The Santiago Bernabéu stadium future project.
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New basketball pavilion

On 28 April 2016, the new 
Real Madrid City pavilion 
began operating, with first 
team basketball training and 
an institutional photograph 
of all the basketball teams 
for the 2015/16 season.

The architectural design 
of the pavilion has simply 
and effectively provided 
the functionality required 
by basketball teams. It 

consists of a linear building 
featuring neat and compact 
rectangular volumes, whose 
principal purpose is to 
achieve a large sports area 
with four basketball courts. 

The result of the architectural 
design by Arkygestur is a 
modern and elegant building 
with 8,500 m2 of floor 
space, in line with the same 
architectural design of the 
Real Madrid City buildings.

The building has two 
emblematic facades, one in 
the north for public access 
and another in the west for 
players and coaches.

Aerial view of Real Madrid City.

Real Madrid City
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The facades have been 
built with a set of large GRC 
TX white concrete panels, 
Larson graphite-colour 
composite for highlighted 
elements and curtain 
walls for public areas that 
guarantee bright interiors.

The courts, with an area of 
3,818.29 m², are covered 
with a light deck-type ceiling, 
which is supported by lattice 
beams and the centre of 

the courts is supplemented 
with an upper portico that 
allows for skylights that 
ensure lighting of the courts 
from the north, thus avoiding 
glare. The lower chord 
structures of the beams are 
supported on their lower 
chord structures with a 
cylinder system for sound 
absorption. The skylights, 
designed to allow natural 
lighting for all basketball 
courts, act as light wells 

and also as a stale air and 
smoke evacuation system, if 
required. All this space can 
be broken up by curtains that 
hang from the roof structure 
and are retractable, to 
separate and confine each 
of the four basketball courts.

Facade of the new basketball pavilion at Real Madrid City.
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Maximum functionality

The pavilion building opens 
on to a large central area with 
a volume of 38,000 m3 that 
is 38 m wide, 10 m high and 
100 m long. It houses four 
basketball courts, arranged 
crosswise, with four large 
skylights that define the 
space with natural light, 
creating a visual boundary 
between the five groups of 
courts, which are placed in 
order of privacy: on the north, 
the EBA competition court, 
with fixed stands; preceded 
by two training courts for the 
different Academy teams; 

on the south, the first team 
area, with a full court and 
two shooting areas.

Around the large central 
area is an “L-shaped” body 
together with the northwest 
corner of the area:

- On the northern side are 
the public entrances on 
both corners, with about 
200 seats. Under the 
stands are the Basketball 
Academy support rooms: 
audio visual rooms, coach 
locker rooms, medical and 
physiotherapy room.

- The western side is broken 
up into a continuous line 
of patios and entrances, 
made up by the building 
facade and the western 
side of Real Madrid City. 
Surrounding the large gym 
area are the entrances for 
the Academy on the north 
and the First Team on the 
south. The upper floor 
houses the Basketball 
administration areas.

The first team changing 
room areas occupies a 
dominant position in the 
southern wing, along with 
a physiotherapy room. The 
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The changing rooms at the new basketball pavilion.The gym at the new basketball pavilion. 

area is completed by the 
coaches changing rooms, 
medical control room and a 
screening room with different 
press room functions. The 
Academy changing rooms 
are organized in two sets 
of two changing rooms 
for players, plus one for 
coaches/referees. The gym 
is between the Academy 
and the First Team as the 
common element.
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Two new football pitches 
with natural grass

Next to the new pavilion, the 
club has also built two new 
football pitches, with natural 
grass for all Real Madrid 
lower categories’ training 
and competition.

The grounds, seeded with 
latest generation grass, have 
a stand for 700 spectators, 
lighting towers, catering 
areas and rest rooms. 
Under the stand are the 
local and visiting team and 
referee changing rooms, the 
medical control room and 
storage services, as well as 
the necessary facilities.

Annual Report 2015 - 2016
Facilities

Annual Report 2015 - 2016
Facilities

The two new natural grass football pitches at Real Madrid City.
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Parking and urban 
development of the 
surroundings

The activities have been 
completed with the 
urban development and 
landscaping of the entire 
surroundings and the 
construction of 220 parking 
spaces which, together with 
the pavilion and the two new 
football pitches, make up an 
area of more than 47,000 m2.

The development of the 
space adjacent to the 
pavilion highlights the 
containing walls of grounds 
10 and 11, built with earth-
colour off-concrete, used 
for the parking, LED outdoor 
lighting technology and 
the creation of new internal 
roads.

The landscaping of all the 
area has resulted in the 
planting of more than 250 
trees and about 28,000 
shrubs of different varieties.
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The new basketball pavilion has a garden area next to its facade and 220 parking spaces.
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Construction of the 
corporate office building

Real Madrid City will host 
the new modern corporate 
office headquarters building. 
Real Madrid City now has all 
the football and basketball 
facilities required by our 
teams, the first team and 
academy residences, which 
are now joined in a new 
phase of growth by the 
club’s central administration 
building.

Annual Report 2015 - 2016
Facilities

Annual Report 2015 - 2016
Facilities

Night shot of the mockup of corporate office building.
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Construction continues

The summer of 2015 saw the 
beginning of the construction 
of the corporate office 
building at Real Madrid City. 
The entire building structure 
was recently completed, 
including the roof of the top 
floor.

The structural phase carried 
out in recent months has 
been particularly complex. 
The unique cantilevered 
design of the building’s upper 
floors contains elements of 
almost 10 metres on the 1st, 
2nd and 3rd floors and over 7 
metres on the 4th floor.

Functional distribution will 
be based on an open space 
design, restricting enclosed 
spaces in which the double 
glass facade of the building 
will ensure lots of light for all 
work stations.

Simple and unique design

The volumetry of the building 
designed by the Rafael de 
la-Hoz firm of architects 
is solved by two different 
sections and materials:

- The first section, more 
expressive, open and 
transparent structure 
contains the most 
important uses and 
spaces in the building: 
on the lower level, the 
ground floor extends to 
the outside street, for 
easily identifiable access 
by pedestrians. This area 
houses the entrance with 
a large lobby for common 
use. The upper floors are 
for institutional use. The 
structure moves south, 
creating a large window 
that overlooks the Real 
Madrid Football pitches. 
These movements result 
in a zigzag design.

maximum guarantees. This 
will enable use of the space 
currently occupied by these 
activities at the Santiago 
Bernabéu stadium and new 
leisure and entertainment 
services for supporters.

The move is scheduled 
for the end of the 2016/17 
season.

Greater effectiveness and 
efficiency

The construction of the new 
Real Madrid City corporate 
headquarters will unify all 
the club’s services, improve 
staff working conditions and 
modernise the administrative 
services and facilities. Its aim 
is to optimise the efficiency 
and effectiveness of club 
management to respond 
to future challenges with 
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Image of the future corporate office building.

- The second section, 
resting on the lower part, 
is in a clean straight-line 
volume, for the club’s 
different department 
workstations.
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Environmental sustainability 
and other management 
improvements
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Incorporation in the new 
infrastructures

Energy efficiency and en-
vironmental sustainability 
are priority objectives in the 
structural design of the new 
infrastructures:

- The new pavilion incorpo-
rates flat solar panels that 
will provide estimated sav-
ings of 53,000 kwh/year 
and prevent the emission 
of 13 tons of CO2/year.

- The two new natural 
grass pitches are watered 
with recycled water and 
have a complete drainage 
system to ensure func-
tionality at times of heavy 
rain and to take advantage 
of the water.

- An essential objective of 
the construction and func-
tional development of the 
corporate office building 
was to ensure maximum 
environmental sustainabil-

ity and the energy efficien-
cy of the facilities, as well 
as the use of communica-
tions technologies to al-
low work to be carried out 
without the use of paper.

Strengthening the commit-
ment towards sustainabil-
ity in the maintenance of 
facilities

The maintenance of the club 
facilities, in compliance with 
its policy of sustainability 
and energy efficiency, has 
been strengthened by action 
aimed at reducing consump-
tion and responsibly manag-
ing resources. 

This framework includes in-
vestment in the modernisa-
tion of facilities, which has 
led to significant savings in 
energy consumption. The 
replacement of convention-
al lamps by LED technology 
in high-use areas has pro-
gressed, such as the are-
as of surveillance, exterior 
lighting and hydrotherapy 
area at Real Madrid City. 
Similarly, changes in tem-
perature and programming 
times of climate control sys-

tems have led to significant 
energy savings.

The second sustainable wa-
ter management plan has 
been prepared and supply 
categorised to establish 
corrective measures and 
improvements aimed at re-
ducing water consumption. 
Energy audits have been 
performed on our buildings, 
in compliance with Royal 
Decree 56/2016. With the 
start of operations at the 

Real Madrid City is a model of energy efficiency and environmental sustainability.
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parking lots in the southern 
basin of Real Madrid City, 
until now wasted, in order to 
increase the capacity of the 
recycled water network.

Secondly, a new 1,200 cu-
bic metre underground con-
crete tank is to be built in the 
logistics area that will allow 
for the accumulation of rain-
water and water from the 
drainage of pitches.

Finally, a reverse osmosis 
system will be installed at 
the head of the watering net-

work, which will reduce the 
conductivity of the recycled 
water using several filter-
ing systems, the adding of 
products and the passing of 
water through semiperme-
able membranes to reduce 
salinity.

This solution, which was 
commenced last August by 
the Acciona construction 
company, will allow great-
er accumulation and better 
regulation of water, resulting 
in approximately 25,000 m3/
year more water, with the 

main objective of self-supply 
in the autumn, winter and 
spring months and reserving 
recycled water for the sum-
mer months.

pavilion, an internal energy 
awareness plan has been 
implemented and aimed at 
employees and maintenance 
service companies, with the 
creation and internal distri-
bution of an Operating and 
Proper Use of Facilities Man-
ual, which summarises the 
best ways to reduce energy 
consumption.

Project to improve the 
Real Madrid sewerage and 
watering network

A project has been devel-
oped with a twofold objec-
tive: to increase the amount 
and quality of water available 
for use at Real Madrid City. 

To achieve these objectives, 
it is firstly necessary to ex-
pand the sewerage system 
with three major collectors of 
more than 600 m long to col-
lect drainage and rainwater 
from the football pitches and 
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Facade of the Academy residence from inside Real Madrid City.
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Alfredo Di Stéfano Stadium 
Heating System

The new infrared heating 
system installed in the 
western stands of the Alfredo 
Di Stéfano stadium began 
operating in January.

The new heating system, 
installed by Termoservicio, 
the same company 
responsible for the pioneer 

Heating system at the Alfredo Di Stefano stadium.

installation in 2000 at the 
Santiago Bernabéu stadium, 
is comprised of 62 radiators 
distributed in two lines to 
cover the stand and upper tier 
and has improved spectator 
comfort substantially.
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Strengthening risk
prevention policy

Risk prevention is an es-
sential priority for all depart-
ments of the club and the 
resources for control and 
monitoring have therefore 
been increased.

From an asset management 
perspective, a highlight has 
been the signing of a con-
tract for professional servic-
es, technical assistance and 
supervision with the special-
ist company Smdos to carry 

out the Coordination of Busi-
ness Activities (CBA) that 
current legislation requires in 
order to perform profession-
al activity at our facilities and 
protect our club personnel. A 
digital platform for document 
exchange was implemented, 
which allowed 260 coordi-
nation activities during the 
2015/16 season.

In this same area of risk pre-
vention, we would also like 
to highlight the 50 coordi-
nation and safety activities 
carried out in relation to the 

work carried out during the 
2015/16 season.

BIM projects

In the process of on-going 
modernization and applica-
tion of new technologies to 
asset management, we are 
progressively implement-
ing the Building Information 
Modelling (BIM) methodolo-
gy, which involves 3D mod-
elling of structures, architec-
ture and building facilities, 
as well as the coding and 
parameterisation of the ele-

ments. Using this system and 
virtual models of our build-
ings, we can work with max-
imum security and efficiency 
in all three phases of the life 
cycle of an asset: design and 
construction, maintenance, 
operations, exploitation and 
marketing of space.

The Santiago Bernabéu sta-
dium already has a BIM ar-
chitecture model and during 
the 2015/16 season, the fol-
lowing areas of Real Madrid 
City were developed with 
BIM methodology:

- Multipurpose Central 
Building.

- Facilities building and 
distribution gallery.

- Basketball pavilion.

Aerial view of Real Madrid City.
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Management of capacity
and VIP area

Sponsorship

Tours and friendlies

Merchandising and
facilities management

Supporter loyalty program

Digital area

Revenue
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Management of capacity
and VIP area
More than two million spectators again at the 
Santiago Bernabéu
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The number of spectators 
at the Santiago Bernabéu 
stadium in the 2015-2016 
season was again above 
two million. Through all 
available sales channels, 
almost 500,000 tickets 
were sold. The on-line sales 
channel was the most used, 
accounting for 55% of all 
tickets sold. 
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3D vision was incorporated 
into the process of buying 
tickets on-line, which 
enables a view of the pitch 
from any seat in the stadium 
and facilitates the purchase 
of tickets. Ticket collection 
at home by printing and 
downloading on mobile 
phones represented 60% of 
all tickets sold.
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Basketball

This season saw a record 
of 7,700 basketball season 
passes. The figure, which 
represents an increase of 
10% with respect to 2015-
2016, once again showed 
the members and fans’ com-
mitment to their team. 

Football and basketball season passes

FOOTBALL

Total number of season passes (all members) 62,388

17,302 season passes

45,086 Euro-season passes

BASKETBALL

Total number of season passes 7,714

3,894 members

2,287 Madridistas

1,533 general public

Attendance to the Barclay-
card Center in 2015-2016 
increased by 10% to more 
than 345,000 spectators. 
On-line sales grew by 20% 
with respect to the previous 
year and now represent 85% 
of the 60,000 tickets sold 
during the season.

Assignment of tickets

In 2015-2016, the seat as-
signment service increased 
15%, reaching 168,000 
seats assigned. The to-
tal amount deducted from 
member subscription fees 
was 16% more than in the 
previous year.

A packed Palacio de los Deportes during one of the playoffs for the league title.
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Real Madrid VIP area

The Real Madrid VIP area 
has 4,744 seats distributed 
around the Santiago 
Bernabéu stadium and 
536 basketball seats in the 
Barclaycard Center.

The VIP seats at the 
Bernabéu are distributed in 
243 boxes (2,975 seats) and 
1,769 individual indoor and 
outdoor seats. In addition, 
the four restaurants at the 
Bernabéu (Puerta 57, Asador 
de la Esquina, Real Café 
and Zen Market) become 
hospitality areas at every 
game.

The 567 VIP season clients 
are companies from all 
industries, multinationals, 
IBEX 35 companies and small 
and medium enterprises. 
During the 2015/16 season, 
the VIP area occupancy rate 
was 94% and the single 
game product had sales 
above 15,600 seats. 

Again this year, several 
VIP areas were renovated 
for greater spectator 
comfort, in line with the 
policy of modernisation 
and optimisation of the 
department’s infrastructure.

The Santiago Bernabéu has 4,744 VIP seats distributed throughout the stadium.
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A special effort was made 
to advertise VIP products 
internationally and therefore 
expand market share. To 
do so, the VIP area has 
been permanently present 
at IFEMA, taking part in the 
most important national and 
international trade fairs. 

A media plan was also 
developed to promote the 
VIP Area product in on-
line and off-line Spanish 
and international media, 
with advertising in business 
management, luxury, 
finance, premium lifestyle, 
tourism and hospitality 
publications.

The VIP Area also developed 
new commercial tools, such 
as an interactive, 360 degree 
virtual environment in the 
VIP areas of the stadium, 
which will also be included in 
the new Santiago Bernabéu 
stadium experience at 
Realmadrid.com. 

As in the previous season, 
agreements were signed 
with travel agencies and tour 
operators. 

All this activity has 
contributed to increasing the 
presence and visibility of the 
VIP area.

Interior of one of the 243 VIP Area boxes at the Santiago Bernabéu stadium.
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Sponsorship The sponsorship of Real 
Madrid is extremely 
important for generating 
revenue, and the association 
with brands enhances the 
value of Real Madrid. This 
is why the club’s strategy is 
based on a careful selection 
of its partners, to ensure they 
are prestigious companies, 
leaders in their sectors, 

international and adhere to 
the values of sport and, in 
particular, to those of Real 
Madrid as a valuable asset 
for the communication of 
their brands and products.

In the 2015-2016 season, the 
club worked with 65 compa-
nies, achieving a new record 
in sponsorship revenue. At 

a global level, large compa-
nies such as Emirates, IPIC, 
Microsoft, Mahou and Audi, 
amongst others, have been 
associated with Real Madrid 
for many years. They have 
been joined as global spon-
sors by Electronic Arts and 
Hankook, the Korean world 
leader in the tire industry.
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Official 2015-16 photo with Real Madrid President Florentino Pérez and coach Zinedine Zidane.
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This season, the geographic 
scope of some of our existing 
sponsors was extended 
and new regional alliances 
established to help develop 
the Real Madrid brand in areas 
without a strong presence 
to date, such as Africa, and 
to strengthen the club’s 
reputation in key areas, such 
as China and Latin America. 

Since last season, we have 
worked with Star, the leading 
local beer in Nigeria that now 
belongs to the Heineken 
group and is an icon in the 
country, taking part in many 
aspects of its social life. Its 
sponsorship strategy has 
been increasingly focused on 
football and, particularly, on 
Real Madrid. It begins a series 
of three seasons, which will 
undoubtedly be very fruitful, 
given the potential of both 
brands. 

In Latin America, after sign-
ing a two-year agreement for 
Mexico, we have a new part-

ner, the Sigma Group. Sigma 
is a conglomerate of nearly 
40 food brand operating in 
more than 20 countries, with a 
turnover of 6,000 million dol-
lars, after signing a two-year 
agreement for Mexico.

Also in Latin America, we 
have incorporated RCN, the 
leading television operator in 
Colombia and one of the most 
important in South America, 
which has been able to offer 
its thousands of viewers 
exclusive footage of Real 
Madrid.

In the communications 
sector, a second sponsorship 
agreement was signed in 
the UK, one of the most 
traditional markets in the 
football industry, where this 
season we worked with BT, 
one of the largest and most 
important communications 
groups in Europe, for the use 
of the image of our club to 
promote its new Champions 
League offer.

EA Sports presentation in Melbourne (Australia). Emilio Butragueño and Simon Smith-Wright, Director of Asia Pacific 
Marketing for EA Sports, with players Nacho, Danilo and Varane.
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Nivea Men, a constantly 
expanding agreement

With the agreements signed 
for South Africa, China and 
Taiwan, Nivea Men becomes 
one of the best showcases 
of the Real Madrid brand 
in the world. It is a highly 
successful relationship with 

a partner that started with 
the club under an agreement 
only for Spain and, after 
continued success in 
meeting its objectives, has 
expanded into 46 countries.

In the domestic market, 
Sanitas, an historic partner, 
renewed and will continue 

with us for the next three 
seasons, providing our 
players with the most 
advanced technology in the 
field of sports medicine.

The relationship that began a 
decade ago with the Korean 
multinational Samsung, a 
world leader in consumer 
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electronics, will extend 
for one more season. The 
club has established itself 
as the best showcase and 
promoter of its state of the 
art technology in Smart TV. 

One of the most valuable 
brands in the world, Coca-
Cola, has renewed its trust 

in Real Madrid until 2018, 
to extend and enhance a 
football strategy that has 
had such good results.
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Emilio Butragueño with John Zhang Shunyuan, General Manager of Beiersdorf in China and Simon Cao Xiaomin, 
Marketing Manager of Nivea Men in China.

Sanitas has renewed its partnership with the club for the next three seasons.
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Sergio Ramos, Bale, Benzema, James, Cristiano Ronaldo and Marcelo, with the Emirates A380.

From a sponsorship contract 
perspective, the operations 
and sophistication of our 
relations with our clients 
continue, allowing us to 
increase the impact of 
both the Real Madrid and 
its sponsors’ brands. The 
Client Service Department 
coordinates these activities 
on a daily basis to ensure that 
our sponsors get the best 
return on their investment. 
The following are some of 
the highlights. 

Real Madrid and Emirates, 
the club’s main sponsor 
since the 2013-2014 
season, fly high again this 
year. The company’s A380 
flagship was personally 
designed with the image of 
Real Madrid and its players. 
The first team moved to 
the Madrid-Barajas Adolfo 
Suarez Airport for the event, 
just before the plane left 
for Dubai and another 36 
destinations. 

The players also took part in 
the company’s 30th anniver-
sary by sending their con-
gratulations and messages 
on social networks.
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IPIC, an investment fund 
from Abu Dhabi and one 
of its main group brands 
Cepsa, develops its global 
equity strategy around Real 
Madrid, which enables it to 
respond and come closer 
to its different stakeholders. 
Promotions to encourage 
the use of its mobile 
applications and escort kids 
that accompany the players 
at each game are part of its 
main sponsorship activities 
with the club. 

Once again this year, we 
are proud to continue 
driving Audi, one of the 
club’s longest and historical 
partners. Last season Real 
Madrid participated in the 
Audi Cup with Tottenham, 
AC Milan and Bayern 
Munich.

In addition, for the twelfth 
consecutive year, the first 
team players were able to 
enjoy their Audi vehicles in 
the 2015-2016 season. 

Lumia 950 was launched to 
coincide with the Christmas 
campaign.

Another major impact event 
was the presentation of the 
new Bing football services 
at the Santiago Bernabéu 
stadium where, in addition to 
Kroos, Kovacic and Jesse, 
there were 89 international 
media organisations and 
more than 100 brand clients.
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During the pre-season, Real Madrid took part in the Audi Cup in Munich. Microsoft is Real Madrid’s technology partner.

Technology giant Microsoft, 
in its second season as the 
club’s technology partner 
and with the common goal 
of reaching and uniting Real 
Madrid supporters around 
the world, has developed 
iconic and emotional 
campaigns with renowned 
players, by developing 
multiproduct promotions 
in different continents and 
strategic countries such 
as China, where the Real 
Madrid version of the new 
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FIFA16, developed by EA 
Sports. Our players enjoyed 
the game in Melbourne, 
before it was launched on to 
the market. It was the start of 
a successful season, full of 
activities focused mainly on 
the club’s digital channels. 

Regional agreements 
included the one with British 
broadcaster BT, which used 
the image of one of our 
highest media profile first 
team players, Gareth Bale. In 

addition to the Welsh player, 
our sponsor also used the 
image of other players, 
launching a spectacular 
spot advertising last year’s 
Champions League.

The club’s sponsors in the 
Middle East, National Bank 
of Abu Dhabi (NBAD), Saudi 
Telecom and Ooredoo, 
Tecate in Mexico, Luyuan in 
China and Solán de Cabras 
in Spain exercised their 
rights in their territories with 

Mahou, one of the longest 
standing club clients and 
a major partner in such an 
important business sector, 
operates an extensive 
portfolio of sponsors in 
several areas and especially 
in football. The history of 
both companies is similar: 
we are both originally from 
Madrid, with an international 
vocation. The Mahou 
strategy is to continue 
expanding with the global 
Real Madrid brand. 

Bwin’s latest campaign has 
been broadcast on national 
and international television 
since September 2015 
and shows Sergio Ramos, 
Marcelo, Kroos and Carvajal 
in action. Isco, Jesé, Kovacic 
and Lucas Vázquez then 
have fun competing against 
three Freestylers at Real 
Madrid City. 

This season, we welcomed 
the most important football 
video game in the world, 

strategies that set them 
apart from their competitors. 

A highlight was the 
participation of players 
in commercial activities 
with our sponsors. 19 film 
recordings and 75 public 
relations events were held. 
Promotions included the 
150 events held by partners 
with Real Madrid content. 
Over five hundred creations 
publicised the promotional 
campaigns and there were 
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Roberto Carlos chats with Lucas Vázquez during an interview with Mahou.
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more than three hundred 
interactions with our fans on 
social networks last season. 
Finally, eight league games 
were dedicated to our 
sponsors at the stadium. 

In basketball, promotional 
activity grew exponentially 
thanks to a strong 
commitment by all sponsors 

to the sport. The success of 
the team and a new approach 
in the relations with our 
sponsors resulted in a 400% 
increase in commercial 
activity, as compared to the 
previous season at a national 
level. At an international 
level, the team travelled to 
eight countries throughout 
the season, taking part in 
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The Basketball team, during the presentation of Audi cars for the 2015-16 season.

numerous campaigns. In 
addition to Teka, one of our 
main sponsors, we continue 
to be supported this year by 
MMT, Audi, Sanitas, Coca-
Cola, Mahou and Solán de 
Cabras.
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Individual player image

Real Madrid players are great 
ambassadors for brands. 

In this respect, special 
mention must go to alliances 
such as the one between 
Microsoft and Marcelo, 
under which the Real Madrid 
player is an ambassador of 
the brand’s corporate social 
responsibility program. 

Kellog’s, the renowned 
brand in the food industry, 
decided to focus much of 
its communications strategy 
in Latin America through 
two exceptional figures with 
enormous influence in the 
area, James Rodriguez and 
Keylor Navas.

Our players are also big 
brand images of premium 
products. Proof of this are 
the agreements between 
Hugo Boss, Isco and James. 

The sports sector is 
obviously one of the major 
consumers of our talent and 
commitment in this sector 
includes the new alliance 
between the global retail 
brand Foot Locker and 
Gareth Bale.

The image of our basketball 
players has helped 
increase the number of 
individual agreements and 
achieved revenue growth 
in the department by 80%. 
Sergio Llull with Red Bull, 
our captain Felipe Reyes 

Annual Report 2015 - 2016
Revenue

Annual Report 2015 - 2016
Revenue

with Príncipe and Sergio 
Rodriguez with Bridgestone 
are just some of these 
successful agreements.

Marcelo is the ambassador of one of the Microsoft and Real Madrid Foundation programs.

Isco, in a Hugo Boss advertising campaign.
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Tours
and friendlies

In the summer of 2015, 
Real Madrid travelled to 
Oceania and Asia and 
played seven games in 
three friendly competitions. 
The encounters were an 
enormous success in 
attendance, with over 98% 
of tickets sold. 

The first destination was 
Melbourne (Australia), where 
we won the International 
Champions Cup Australia 
(ICC). It was the first time in 
history that Real Madrid had 
played in the country and 
its sporting success was 
supported by a fantastic 
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In its pre-season, Real Madrid won the Australian International Champions Cup (pictured) and the 
Chinese International Champions Cup.
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host public, resulting in more 
than 180,000 tickets sold for 
the two matches, the first 
against AS Roma and the 
second against Manchester 
City.

The next competition took us 
to Shanghai and Guangzhou 
to contest the ICC China. We 
again won, with enormous 
popular success, against 
two of the greats of Italian 
football: Inter and AC Milan.
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Back in Europe, the team 
played its third competition, 
the prestigious Audi Cup, 
in Munich, with tickets 
completely sold out for the 
two games played against 
Tottenham and Bayern 
Munich. 

The preparation concluded 
in Oslo, where we played 
a friendly against the local 
team Valerenga. Again, the 
visit by Real Madrid brought 
a full house.

Real Madrid travelled to Australia and China during the 2015-16 season.
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Merchandising
and facilities
management

Merchandising
and distribution

The collection of clothing 
developed by Adidas for Real 
Madrid in the 2015-2016 
season achieved a global 
sales record in the sports 
merchandising sector.

This new milestone reflects 
the extraordinary sporting 
performance by our teams 

and the presence of the best 
players in the world, two 
factors that contributed to 
the increase in demand by 
fans for the different items 
belonging to the Adidas-
Real Madrid collection.
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The Bernabéu Store.
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Our clothing items are on 
sale in all continents in 
more than 90 countries and 
almost 75% of sales take 
place outside our country. 
The most relevant markets 
for the Adidas-Real Madrid 
textile products are: Spain, 
UK, France, China, USA, 
Japan, Portugal and Latin 
America. 

Led by Adidas, we have 
continued to develop our 
portfolio of official Real 
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Madrid products, which 
now covers all categories 
after increasing to more 
than 7,100 items, from 
different priced textiles to 
a wide range of personal 
accessories, household 
products, baby and school 
items, jewellery and board 
games, just to name a 
few. This year, more than 
150 companies marketed 
products under the Real 
Madrid brand in almost 100 
countries.
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Arenal; the two stores at 
the Madrid Barajas Adolfo 
Suarez Airport Terminals 
T4 and T4S; the store at 
Las Rozas Village shopping 
centre; the Palma de 
Mallorca store and the store 
in Las Ramblas in Barcelona. 
Outside Spain, we have two 
official outlets, one in Mexico 
City and another recently 
opened in Doha (Qatar). 

The sale of official mer-
chandise through our dig-
ital channels Realmadrid.
com and the Realmadrid 
App is managed through the 
e-commerce specialist Fa-
natics, which is in charge for 
operating the club’s on-line 
store.

The objective is to have 
a range of attractive 
products for different target 
markets that can provide an 
interesting assortment for 
distribution channels and 
especially at official club 
stores.

Real Madrid’s retail 
merchandising business 
has 11 outlets, highlighting 
the Bernabéu Store. 
Located at the stadium, the 
store received more than 
1,500,000 visitors, making it 
one of the busiest stores in 
its sector. The club also has 
10 official stores focused on 
selling official Real Madrid 
products. Eight of them 
are located in Spain: Gran 
Vía; calle del Carmen; calle 
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Official Real Madrid merchandising items.

Official shirt of the 2016-17 season at the Bernabéu Store.
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Bernabéu Tour

Since it began in 2003, the 
number of visitors at the 
Bernabéu Tour has increased 
every season, finishing the 
second consecutive year 
with more than one million 
visitors and being ranked as 

one of the main attractions 
in the Community of Madrid. 

This has been a significant 
increase in both direct reve-
nue from ticket sales, as well 
as in all the other business 
lines associated with the 
activity that form part of the 
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experience. The “Souvenir 
Photo” section is worthy of 
special mention, with more 
than one million photos tak-
en in 2015/16. 

Our museum is a very special 
section, a truly unique place 
where fans can admire 11 

European Cups. It is a space 
dedicated to the Real Ma-
drid legend in Europe, with 
an 18 metre screen and au-
dio visual facilities that allow 
visitors to discover memora-
bilia and listen to exclusive 
recordings of the heroes of 
each of the 11 finals won.

The 11 Real Madrid European Cups in the Santiago Bernabéu Tour.
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In the commercial field, 
we have developed 
synergies and collaboration 
agreements with key 
players in the national and 
international tourism sector, 
aimed at increasing the 
number of visitors. Alliances 
have been formed with hotel 
chains, travel agencies, tour 
operators, on-line ticket 
sales, tour bus routes and 
theme parks, as well as 
other museums. In addition, 
the Tour has a permanent 
presence in tourist offices 
and at the airport, making 
the Santiago Bernabéu 
stadium one of the icons 

and most important tourist 
destinations for visitors to 
Madrid. Real Madrid works 
actively in conjunction 
with the City Council, the 
Community of Madrid 
and Turespaña, as well as 
with private companies in 
the tourism sector. In the 
2015/2016 season, the 
number of foreign tourists 
visiting the Stadium Tour 
increased significantly, 
representing more than 
60% of all visitors. The main 
markets were Italy, France, 
UK, Mexico, USA, Brazil, 
Japan and China.

The Bernabéu Tour has 
established itself as one of 
the main venues for school 
trips. In the 2015/16 season, 
more than 150,000 students 
visited our stadium, which 
accounted for 15% of all 
visits. These results are 
due to specific activities in 
national and Portuguese 
schools, including teaching 
materials for use by teachers 
in class, the sending of school 
calendars to all schools and 
the third consecutive school 
competition “The Bernabéu 
Challenge”.

In order to enhance 
the experience, a new 
interactive video guide 
service will be incorporated 
and unprecedented 
material displayed, such 
as the sporting heritage of 
Francisco Gento.

Casemiro and Danilo at the interactive area of the Bernabéu Tour. Ronaldo and Roberto Carlos took the Bernabéu Tour this season.
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Incentives Congress & 
Events) trade fairs has 
enabled us to attract new 
clients, reinforce the loyalty 
of clients we have worked 
with and strengthen our 
products in traditional sales 
channels. 

The strength of the brand 
and the uniqueness of our 
facilities has enabled high 
satisfaction ratings by clients 
and therefore their loyalty.

On May 21, 2016, the Bruce 
Springsteen and the E-Street 
Band concert was held at the 
Santiago Bernabéu stadium 
as part of The River world 
tour.

Events

In the 2015/2016 season, 
both the Santiago Bernabéu 
stadium and Real Madrid 
City increased the number 
of events held by 10%, 
surpassing the record in 
turnover from events, with a 
20% increase on the previous 
season. During 2015-16, 
there were more than 200 
events held at our facilities. 
In the majority of cases, 
they were by international 
companies, which proves 
the global reach of this line 
of business.

On-going attendance to the 
different MICE (Meetings 

This season, there have been more than 200 events held at our facilities. Bruce Springsteen concert at the Santiago Bernabéu stadium.
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Restaurants

The different restaurants 
located at our stadium 
encourage attendance to our 
facilities on the days when 
no games are played and 
supplement the experience 
of visitors to the Bernabéu 
Tour. 

The four restaurants housed 
by the Santiago Bernabéu 
stadium all meet its criteria of 
quality, diversity and dining 
experience. All of them 
are operated by restaurant 
companies with extensive 
experience in the sector. 

The Puerta 57 restaurant 
is still considered by 
specialised media as one of 
the gastronomic references 
in the city. In recent years, it 
has received several special 
mentions and awards from 
the gastronomic media, 
thanks to the quality of its 
products and the careful 
preparation of traditional 
Madrid cuisine. The recent 
renewal of the licence with 
the current operator was 
accompanied by a major 
renovation of the facilities, 
which have privileged views 
of the stadium.

The Zen Market restaurant, 
located on the third floor of 
the stadium, allows us to 
savour an exquisite range 
of Asian dishes. The kitchen 
offers flavours and textures 
that represent the tradition 
of oriental cuisine and its 
decor includes elements of 
artistic value from Asia. Zen 
Market offers views of the 
stadium from the boxes that 
form part of the restaurant. 
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Puerta 57 Restaurant. Zen Market restaurant.
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The Asador de la Esquina 
has a spectacular glass 
window measuring more 
than 25 metres, with views of 
inside the Santiago Bernabéu 
stadium. The restaurant has 
a cider and tapas bar, plus a 
quieter area where you can 
enjoy traditional cuisine. 

The Real Café Bernabéu 
offers a modern, fresh 
atmosphere and creative 
cuisine that combines the 
flavours and textures of 
modern Mediterranean 
cuisine. Divided into 
two floors and recently 
redecorated, its avant-garde 
style looks out through a 
glass window more than 
30 metres long, where 
the stadium captures the 
attention of guests and 
visitors.

Every summer, the restaurant 
opens its terrace, an outdoor 
area of more than 400 square 
meters where clients can 
experience the sensation of 
being in direct contact with 
the pitch. 
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Asador de la Esquina restaurant. Real Café Bernabéu restaurant.
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Two years ago, the Real 
Madrid Café Dubai 
was opened as the first 
experience in a new club 
business activity aimed at 
offering its international 
clients venues where fans 
can share their support for 
Real Madrid and enjoy a 
gastronomic experience 
with the club.
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Café promotes the historical 
legacy of Real Madrid and 
has a store selling the main 
official products. 

One of the most exciting 
events of the season was 
the visit by Roberto Carlos 
to the Real Madrid Café 
Dubai to meet local fans 
and the media.

Real Madrid Café Dubai 
is located at the Jumeirah 
Beach Residence, one of 
the most cosmopolitan 
areas of Dubai. It has an 
area of over 1,000 square 
metres and offers quality 
food, while encouraging the 
congregation of Real Madrid 
supporters during games 
and special club events. The 

An agreement to expand 
this line of business has 
been reached in the US 
with a leading group of local 
restaurants. Openings are 
foreseen in top locations in 
major American cities.

Real Madrid Café Dubai restaurant.
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Loyalty Program
Madridistas

The Loyalty Program this 
season incorporated more 
than 50,500 new Madridista 
card holders, exceeding 
660,000 cards issued in 
the 15-year history of the 
product.

Thanks to the international 
expansion, more than 22,200 
new Madridistas have joined 
the program, which is now 
present in more than 180 
countries. 

Junior or under 15 
Madridistas are the second 
fastest growing group. 
During the 2015/16 season, 
more than 13,000 new kids 
have their ID card and enjoy 
the Hala Madrid Junior 
magazine.

The new benefits 
incorporated into the program 
highlight advantages for 
Madridistas for more than 10 
years: a guided tour of Real 
Madrid City. Around 500 
supporters this year visited 
the magnificent facilities at 
our sports city in Valdebebas 
and enjoyed a unique and 

exclusive experience they 
will never forget.

One of the main attractions 
of the program are the 
unique benefits and 

special experiences. By 
participating in the different 
draws and contests offered 
by the club, more than 300 
members and Madridistas 
were able to meet the first 
team football and basketball 
players, win exclusive packs 
of merchandising products 

and enjoy a football and 
basketball game in a VIP 
box area. In addition, the 
winner of the annual draw 
for international Madridistas 
travelled from Arizona (USA) 

to enjoy a true Real Madrid 
day. They attended a game 
at the Santiago Bernabéu 
stadium, took the Bernabéu 
Tour, visited Real Madrid 
City and spent an evening at 
the Real Café restaurant.

The program worked 
intensely on communications 
with Madridistas throughout 
the 2015-2016 season. More 
than 12.5 million newsletters 
and promotional e-mails 
were sent to keep supporters 
up to date on the latest club 
news and developments. 
The content, sections and 
contests of the Hala Madrid 
on-line magazine sent to our 
members and Madridistas 
was renewed, adapting 
it to a responsive format 
that facilitates and adapts 
reading to the device used 
to view it.

Annual Report 2015 - 2016
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Real Madrid was again a 
world leader in the digital 
transformation that enables 
connection with its fans. The 
different digital channels 
have continued growing to 
achieve the largest audiences 
and best integration of the 
clubs products and services.

Digital area

Realmadrid App

The Realmadrid App has 
consolidated as a new club 
digital communications 
channel for two reasons, 
the extraordinary social 
dimension of Real Madrid 
and the unquestioned 
global consolidation of 

phones and tablets, not 
only as a means of personal 
communication, but also as 
support, entertainment and 
business platforms. This 
connection mode therefore 
unites Madridistas from 
different countries, who are 
attracted by the possibility 
of connecting directly with 

their club and interacting 
with other Madridistas. 
With the Realmadrid App, 
the Santiago Bernabéu 
stadium transcends physical 
boundaries to offer fans the 
unique experience of having 
their team only one click 
away.

Annual Report 2015 - 2016
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The Realmadrid App is 
the official club product in 
the area of infotainment 
applications and service 
and is available for all 
smartphones and tablets, 
regardless of the operating 
system or network operator. 
It has been downloaded in 
more than 180 countries, 
reaching the record figure 
of 3.8 million in the 2015-16 
season, becoming the most 
downloaded application of 
any sports club.

The application, which is still 
free, is the perfect way to 
follow our teams and keep 
abreast of all sections of the 
club. It adapts its content and 
configuration to whether it is 
accessed inside or outside 

the stadium, as a second 
screen experience, with 
information and exclusive 
images, summaries, multi-
angle replays, special 
cameras, delayed games 
and the live club TV channel, 
Realmadrid TV, which had 
an audience of over one 
million during the season 
only through the app.

In addition to this unique 
offer, Real Madrid fans can 
enjoy live commentary of 
first team games in Spanish 
and English and the most 
complete statistics in sport. 

The Realmadrid App is 
available in Spanish, English, 
Arabic and Indonesian and
will soon be in French, 

Japanese and Chinese. 
Just like this season, 
the Realmadrid App will 
continue to supplement 
services through the different 
versions planned for coming 
months, development 
focusing displaying new 
content, developing the 
social sphere of the app 
and encouraging interaction 
between users through 
games and competitions.

Annual Report 2015 - 2016
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Games and applications 
for smartphones

Real Madrid has a licensing 
program for entertainment 
applications and games 
aimed at collaborating with 
companies that contribute 
talent and quality in their 
products, in order to provide 
its fans with an attractive 
offer under the official club 
seal. 

The range includes games 
like Real Madrid Fantasy 
Manager 16, of which there 

have been more than one 
million downloads since the 
launch of the latest edition 
(November 2015) and which 
still leads as one of the 
most downloaded sports 
games in the world. Since its 
appearance on the market 
in 2010, the exclusive Real 
Madrid edition has had more 
than 7.5 million downloads. 

Within the catalogue of 
entertainment applications 
and games that are licensed 
by Real Madrid, the club 
highlights Real Madrid 

Imperivm, where users build 
the Real Madrid empire in 
ancient Rome; Real Madrid 
Runner, a platform game 
similar to Super Mario Bros; 
Real Madrid Legends, where 
they collect and compete 
with cards of legendary 
players in the history of 
the club; Real Madrid 
Predictable, to predict 
results and teams, with 
the chance to win fantastic 
prizes; and Real Madrid’s 
Top Scorer, a fun game for 
challenging friends.

Annual Report 2015 - 2016
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established itself as one of 
the most important global 
accounts, with 34 million 
followers and an average of 
almost half a million likes per 
post. 

During the season, the club 
opened an official Snapchat 
profile, becoming the first 
to use the “Official Stories” 
function of a specific 
game. The platform itself 
highlights the “good work 
that Real Madrid is doing 
to create content that truly 
revolutionises its audience”.

This cutting-edge manage-
ment of social networks has 
made the club the first to 

Social networks

The Real Madrid social 
networks are the 
communications channels 
with the largest club 
audiences. The different 
Football, Basketball and La 
Fábrica Accounts on social 
platforms total more than 
220 million users, making 
Real Madrid the institution 
and sports club with the 
highest worldwide audience. 

Real Madrid is present 
on Facebook, Twitter, 
Instagram, Snapchat, Line, 
Google+, YouTube, Tencent, 
WeChat and Weibo. The club 
has an expert team in social 

networks that manages 
specific countries to provide 
users with content tailored 
to each market, time zone 
and in several languages: 
Spanish, English, French, 
Chinese, Japanese and 
Arabic. 

Given the interest in 
developing the next 
generation of global fans, 
the club has made an effort 
to interact with its younger 
fans on the two platforms 
with the greatest potential: 
Instagram and Snapchat.

With amazing growth of 
210% during the season 
on Instagram, the club has 

exploit 360º videos on Face-
book. Facebook highlights 
the club’s “brave and inno-
vative approach to content 
strategy on its platform”. 

Special mention must go 
the acknowledged work in 
covering the Champions 
League final, where we 

achieved record numbers on 
all platforms. On Facebook 
alone, we had an audience 
of more than 210 million fans 
that watched more than 300 
million videos, totalling an 
annual accumulated figure of 
1,000 million video viewings 
on the official Real Madrid 
Facebook profile.
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Communication
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Realmadrid TV

28 April 2016 was an historic 
day for Realmadrid TV: the 
premiere of DTT and HD. 
The club channel began a 
new era, broadcasting free 
of charge, open-air and high 
definition, after 18 seasons 
on pay per view platforms. In 
addition, it also broadcasts 
open-air for the entire world 
on Realmadrid.com and the 
Realmadrid App.

Realmadrid TV is still present 
in over 50 countries through 
platforms under a third party 
operating model. 

Since its first open-air 
broadcast, the Realmadrid 
TV programming is being 
designed to display the 

values of Real Madrid and 
sport in all its facets and 
derivatives, linking it to social, 
human and cultural issues, 
as well as to entertainment.

Realmadrid TV programming 
is not only aimed at promoting 
sport and healthy lifestyles, 
but also universal values 
associated to the essence of 
sport itself and that belong 
to the idiosyncrasy and 
philosophy of Real Madrid.

Realmadrid TV has 
broadcast all sporting and 
institutional events live this 
season. Highlights have 
been the coverage of more 
than 40 hours live during the 
final of the UEFA Champions 
League in Milan and the 
celebrations of the Eleventh, 

when more than 200 
professionals provided the 
longest television coverage 
in the channel’s history.

News programs are the 
mainstay of the current affairs 
and news programming. 
With three hourly updates 
throughout the day, 
Realmadrid TV reports live 
on the club’s activities.

Every night, Miki Nadal and 
Maria Gomez present 90 
minuti, a new sports current 
affairs comedy program 
produced in collaboration 
with Globomedia (Mediapro 
Group) Monday through 
Thursday.

The Talk Shows occupy 
the evening slot, combining 
information, debates and 
entertainment. Plácido 
Domingo, Richard Gere, 
Julio Iglesias, Michael 
Brown, Concha Velasco, 
Sergio García, Rafa Pascual, 
Ángel Nieto, Bertín Osborne, 
David Bustamante, David 
Summers, José Mercé, 
Carlos Baute, Ara Malikian, 
Josema Yuste, Potty Castillo, 
Sara Baras Diego Torres and 
José María Cano are just 
some of the celebrities that 
have taken part in our Talk 
Shows.

At the weekend, the program 
Real Madrid City continues 
to provide all the current 
information on our Academy 
teams. 

Every week, the Real 
Madrid Foundation presents 
Historias con Alma, a 
program that brings us 
closer to the reality of the 
club’s outreach activities 
in the world through the 
Foundation’s projects.

Although HD broadcasting 
limits the number of 
households that currently 
have access to the channel, 
ratings are on the rise. Events 
worthy of mention have been 
the special program A por la 
Undécima, which achieved 
average ratings of a 2.5 
share.

Also, the recent exclusive 
broadcast of the Santiago 
Bernabéu Trophy, which 
gained 6%, was the most 

watched program on all 
thematic channels, with 
an average of more than 
700,000 viewers.

In the coming season, the 
channel plans to incorporate 
new formats and programs 
to complete a different 
and attractive offer for its 
audiences.

Realmadrid TV interviews Amancio, Gento, Raúl, Mijatovic and Roberto Carlos in Milan, a few hours before the Eleventh final.
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Publications

Throughout the season, Real 
Madrid continued publishing 
its thirteen regular publications.

The Hala Madrid magazine, 
which releases four editions 
per season, was once again 
the leading publication, 
thanks largely to the suc-
cess of our football and bas-
ketball teams. The inserts of 
commemorative posters as 
a gift have become a regular 
part of the publication, which 
increased its annual circula-
tion to 831,000 copies.

The young people and chil-
dren’s edition, Hala Madrid 
Junior, also increased its 
annual circulation to 213,000 
copies, reaching all mem-

bers and Madridistas be-
tween 7 and 14 years of age.

Other quarterly publications 
were Hala Madrid on-line, 
which was sent to more 
than 199,532 members and 
Madridistas in Spanish and 
English. 

Two publications are im-
portant at the Real Madrid 
games played at the San-
tiago Bernabéu stadium: the 
match program Grada Blan-
ca and the Press Kit. Grada 
Blanca is distributed throu-
ghout the stadium (30,000 
copies) and the Press Kit 
provided to the professio-
nals that cover the game.

For all Champions League 
draws, the club continues 

PUBLICATIONS
Hala Madrid
Hala Madrid Junior
Hala Madrid on-line
Press Kit
Grada Blanca
Members Newsletter
Champions League Dossier
Foundation Magazine
Annual Report
Annual Financial Statements
Social Responsibility Report
Foundation Annual Report
Foundation Annual Financial Statements

to publish its Champions 
League Dossier, an exclusi-
ve hospitality guide for rival 
teams with all the necessary 
information on our club. 

The Members Newsletter 
is still sent weekly by e-mail 
with all the news on the club. 

And, every year, three pu-
blications are issued for the 
Annual Assembly: the An-
nual Report, the Annual 
Financial Statements and 
the Corporate Responsibi-
lity Report. 

The Real Madrid Foundation 
also publishes two annual 
reports: the Annual Report 
and the Annual Financial 
Statements, as well as it 
quarterly magazine.

Annual Report 2015 - 2016
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The Media at Real Madrid City.
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Realmadrid.com

The official Real Madrid 
website this season pre-
sented its most important 
innovation, the live broad-
cast by Realmadrid TV for 
the entire world on open-air 
DTT and in HD in Spain.

The design and organization 
of content was consolidated, 
resulting in excellent figures. 
In May 2016, for example, 
Realmadrid.com broke the 
record of 6.6 million single 
hits. On the 29th of the 
month, with the celebrations 
of the Eleventh, it recorded 
a historic high of single hits 
in one day: 1.6 million. 

The production unit has also 
been strengthened, after 
being created to generate 
audio visual content after 
its first season of operation, 
with good results such 
as those obtained in May 
2016, when video viewings 
on the official club web site 
increased five times, with 
more than 7 million videos 
displayed. 

Also worthy of mention is 
the commitment to mobile 
devices. Real Madrid’s 
website adapts to all 
devices (responsive design), 
providing the best viewing 
experience, whatever the 
size of the screen used. 
More than 60% of the 
fans that support us on 
the website use a mobile 
device.

The website is available 
in eight languages (Span-
ish, English, French, Portu-
guese, Japanese, Arabic, 
Indonesian and Chinese) in 

Press

Winning the Eleventh Eu-
ropean Cup has resulted in 
an increase in media activi-
ty. In the semi-finals against 
Manchester City, a record 
of 1,050 accreditations was 
set. In the group phase, last 
sixteen and quarter finals, an 
average of 550-600 accredi-
tations were processed.

On May 24, Open Media Day 
was held at Real Madrid City, 
a day on which media from 
all around the world cover 
the pre-Champions League 
Final. UEFA congratulated 
the club for the day, on which 
our players and coaches 
made 100 interviews and 
appearances.

During the League, 
the average number of 
accreditations was 450-500, 
rising to 700 for the Classic.

In total, 16,000 accreditations 
were processed and the 
stars of our football and 
basketball teams appeared 
more than 1,400 times in 
interviews, mixed zones and 
press conferences.

The Media in the Real Madrid City press room during a press conference given by Zidane.

order to facilitate the con-
sumption of content and 
services by the highest 
number of international fans 
possible.
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Álvaro Arbeloa at Realmadrid TV studios.
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Real Madrid 
Foundation
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Campuses and clinics

Foundation Communication

Events

The Historic Heritage Centre

Visit by the President and the Mayor of Madrid to the 
“El Gallinero” social sports school project.
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The Foundation social sports schools educate 
6,000 children in values. The other social 
sports programs cater for more than 7,000 
beneficiaries each year

More than 4,000 of the 6,000 
places offered by the Real 
Madrid Foundation in its 
football and basketball social 
sports schools are with full 
or partial scholarships for 
students at risk of exclusion 
or social disadvantage, 
thanks to the collaboration 
of sponsors that support 
the Real Madrid Foundation 
social sports school project 
education in values for 
integration.

The Foundation grew in 
Spain with 10 new projects 
in the 2015/16 season, 
reaching 158 permanent 
projects and more than 
12,500 beneficiaries at 66 
social sports, adapted and 
inclusive schools; 43 projects 
at penitentiary centres; 
34 at juvenile detention 
centres; nine hospitals; 5 at 
residences for the elderly; 
and a sports physiotherapy 
program for people with rare 
diseases.

Children are the main social 
objective of the Foundation. 
Whether through grants, at 
shelters or large children’s 
hospitals, more than 9,500 
children are assisted each 
year by the Foundation’s 
different social sports school 
projects in Spain. The football 
social sports schools bring 
together the largest group 
with 4,500 students in 45 
schools throughout Spain, 
four of which are inclusive 
projects for children with 
different abilities. A highlight 
has been the opening of 
a second football project 
for children with an autism 
spectrum disorder as well as 
the opening of social sports 
schools for an education 
in values for integration in 
Albacete, Jaén, La Cartuja 
and Madrid (districts of 
Aravaca and Montecarmelo).

Social sports school students during the tournaments held at Real Madrid City.
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Once again this year, around 
70% of the students attend 
the extracurricular activities 
with reduced fees or free 
of charge, as is the case of 
projects for special groups 
such as the Albacete social 
sports school or “El Gallinero” 
integrated assistance social 
sports school. The Schools 
and Foundation projects 
are aimed at helping all 
children, whatever their 
circumstances and/or 
capabilities and therefore 
cater for all communities 
in which they take place, 

the International Studies 
Foundation for Spanish 
teenagers in situations of 
extreme poverty. 

The Basketball area also 
grew and now has 21 
social sports schools, of 
which two are wheelchair 
basketball schools, seven 
adapted basketball schools 
for people with a severe 
mental disability and one an 
inclusive basketball school, 
for future full inclusion in 
ordinary schools. The new 
adapted basketball schools 

work in conjunction with 
the Oxiria Foundation and 
the Madrid City Council, as 
well as with the San Rafael 
Hospital’s Special School 
and have also expanded 
the number of groups in 
the II Adapted Basketball 
Campus.

All the Foundation’s social 
sports school activities 
are based on pioneering 
and cutting-edge training 
documentation for coaches 
worldwide: for a REAL 
education: values and sport.

always with a certain number 
of free and subsidized 
places, to cater for all 
without distinction. This is 
how it ensures integration, 
whether or not the children 
are at a risk of exclusion 
or social disadvantage, so 
they can enjoy and benefit 
from the same activities. 
During the 2015/16 season, 
the Foundation developed 
the Special Access 
Program, a reduced social 
sports school that forms 
part of the US Embassy 
scholarship program with 

Worthy of special mention 
is the I Course for Real 
Madrid Foundation National 
Soccer Coaches and the 
implementation of the new 
manual for football social 
sports schools and projects: 
Coaching football, teaching 
values. The course was 
held at Real Madrid City 
and at the facilities of the 
National Institute of Physical 
Education (INEF), for more 
than 160 coaches from Real 
Madrid Foundation projects 
in the 11 regions of Spain in 
which the Foundation works. 

Students from La Masó basketball social sport schools in Madrid.Keylor Navas with students from the Albacete social sports school.
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Similarly, for the sixth 
consecutive year, the 
National Course for 
Real Madrid Foundation 
Basketball Coaches in Values 
was held, which focused on 
dispute resolution and was 
attended by fifty coaches 
from all areas of basketball.
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From November to May, 
the social sports interschool 
tournaments were held (at 
Real Madrid City in the case 
of football and Arganzuela for 
basketball), where students 
are able to practice what they 
have learned throughout 
the season in training 
and enjoy their favourite 
sport in a competition 

in which everyone wins 
and sportsmanship is the 
fundamental challenge. This 
season, families received 
the guide The game begins 
at home and coaches 
highlighted the use of 
the guide Competing to 
share... values, two tools 
aimed at strengthening the 
educational purpose of the 

tournaments as meeting 
places designed to enjoy 
sport without competitive 
pressure.

The tournaments included 
three inclusive days for 
football, where students 
from all schools took part 
without distinction; in the 
case of basketball, every day 

was inclusive. A highlight 
was the new I Interschool 
Tournament for Real 
Madrid Foundation Schools 
in Andalusia, between 
students from the social 
sports schools of Motril, 
Camas, Jaén, Seville-La 
Cartuja, Córdoba and Baza; 
a meeting that successfully 
brought together a thousand 
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Florentino Pérez, Sergio Ramos, Marcelo and Felipe Reyes at the Foundation Event “At Christmas, no child without a gift”.

students at La Cartuja 
stadium.

As a supplement to sport, 
the students attending 
the tournaments received 
additional training on the 
safe use of the Internet, 
first aid and CPR from the 
FIFA “Play Safe” campaign 
and the Mapfre Foundation; 

education on caring for the 
environment at the Ecopilas 
recycling course; training on 
the spirit of solidarity with a 
great collection for the Food 
Bank and playful education 
with the Table Football and 
Values program.
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Social sports schools at 
shelters and juvenile
detention centres

One thousand children living 
in 34 shelters and detention 
centres in Spain have again 
this year enjoyed football 
and basketball thanks to 
the Real Madrid Foundation 
program in Madrid (15), 
Andalusia (5), Alicante, 
Castilla-La Mancha, Castilla 
y León, Murcia, La Rioja and 
Valencia (2), Cantabria and 
Melilla (1).

The program is vital to 
reaching children that have 

been abandoned or are 
from particularly conflictive 
family environments and the 
objective is to contribute to 
making their lives normal 
by promoting human 
values that will always 
accompany them, despite 
the difficult circumstances 
they come cross under 
State guardianship and an 
uncertain future.

All the children at shelters 
were also beneficiaries with 
those at hospitals in Madrid 
of the annual Christmas 
campaign, at Christmas, no 
child without a present, which 

throughout Spain. The 
Foundation dedicates this 
program to people in prison, 
with 22 football social sports 
school and 21 basketball 
projects in Asturias, Galicia, 
the Balearic Islands, 
Valencia, Murcia, Castilla-
La Mancha, Castilla y 
León, Andalusia and at all 
centres in the Community 
of Madrid, to contribute 
to their future social 
reintegration by teaching 
values such as respect, hard 
work, motivation and self-
sufficiency during training 
sessions.

Social sports schools at 
penitentiary centres

During the 2015/16 season, 
the Foundation continued 
to help inmates in prisons 
with sports as a tool 
for rehabilitation and to 
promote healthy lifestyles 
and coexistence. This 
season saw a restructuring 
of the Inter-centre Football 
Tournament and an increase 
in the number of games 
and special activities that 
supplement the weekly 
training program, which 
has been running for more 
than a decade at centres 

The program is developed in 
conjunction with the Ministry 
of the Interior and several 
sponsor entities and is also 
aimed at helping to improve 
co-existence in centres with 
large populations of young 
people and immigrants, by 
using integration through 
sport as a rehabilitation tool. 
There are now more than 
2,000 inmates taking part 
each season in both football 
and basketball programs.

served more than 2,000 
children at such a special 
time. Also, a large group of 
school children from juvenile 
detention centres outside 
Madrid visited Real Madrid 
City for a special day. Others 
visited the Bernabéu Tour or 
went to an official first team 
game.

Final of the inter-penitentiary centre tournament at the Aranjuez penitentiary centre. I Real Madrid Foundation Interschool Tournament at La Cartuja stadium in Seville.
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Children’s basketball
program at hospitals

The presence of the Real 
Madrid Foundation at 
hospitals has increased 
this year with the pilot 
project at Ronald McDonald 
House, located next to 
the Niño Jesús Hospital. 
The project is aimed at 
families that have to travel 
for their children’s cancer 
treatment and has became a 
motivational tool for patients 
and their families, creating 
a relaxed and playful sports 
environment. The activities 
at all other hospitals have 
been primarily maintained 

to care for children admitted 
with long-term oncology, 
cardiology or transplant 
treatments, but also in child 
and adolescent psychiatry.

During the 2015/16 season, 
the Foundation continued 
its work at the following 
centres: Gregorio Marañon 
Hospital, 12 de Octubre 
University Hospital, La Paz 
University Hospital, Niño 
Jesús Hospital and the 
Ramon y Cajal Hospital, 
San Rafael Hospital, 
Laguna-Vianorte Hospital, 
Alicante General Hospital 
and Ronald McDonald 
House. The Madrid centres 

Santiago Bernabéu stadium. 
The National Division of the 
Foundation receives and 
replies to requests and also 
collaborates with the NGOs 
Pequeño Deseo and Make 
a Wish Spain, amongst 
others, to achieve its goal in 
coordination with the club: to 
make children happy when 
they are faced by adversity.

are joined at Christmas 
by the Sanitas hospitals, 
with visits by players to 
convalescing children. More 
than 1,000 hospitalised 
children benefited from 
the Foundation’s work 
throughout the season. 

However, the Foundation’s 
work with seriously ill 
children does not stop at 
hospitals. Every week, half a 
dozen seriously ill or severely 
disabled children fulfil their 
dream of meeting the first 
team players. In the 2015/16 
season, 180 children met 
a Real Madrid player, went 
to a game or visited the 

Children’s hospital basketball program at the San Rafael Hospital in Madrid. Emprendeporte program students at the Plata y Castañar municipal sports centre in Madrid.

Emprendeporte

The 2015/16 season saw 
the consolidation of the 
Emprendeporte program in 
conjunction with the City of 
Madrid, which is aimed at 
contributing to improve the 
quality of life of the long-term 
unemployed in our city. The 
experience benefited a hun-
dred people at two schools, 
one in the north (Chamartín) 
and the other in the south 
of Madrid (Villaverde). The 
project combines physical 
fitness with sports coaching 
principles to help cope with 
and overcome periods of 
unemployment.

Physical activity program 
for the elderly

The Foundation’s physical 
activity program for the 
elderly continues to add 
residences to the Canal 
Physical Activity for the 
Canal Elderly project and 
work at the three Sanyres 
and Sarquavitae centres. 
In the 2015/16 season, the 
Foundation, in collaboration 
with Sanyres and the Cultural 
Volunteers Association, 
launched a pilot project to 
adapt the Tour Bernabéu 
for people with a cognitive 
impairment and early 
processes of Alzheimer’s 
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Real Madrid Foundation Volunteers outside the Santiago Bernabéu Stadium.

Real Madrid
Volunteer Office

The program has 
consolidated as a means 
of collaboration with 
supporters, in its fifth year of 
operation. This season, the 
Centre had 84 interventions, 
from caring for people with 
a disability at official games 
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A Real Madrid Foundation volunteer during the Real Madrid - Las Palmas game.

to supplementary activities 
at social tournaments, as 
well as the popular races 
organised by the NGO 
Partners, weekend games 
at penitentiary centres and 
at the Corazón Classic 
Match. More than 600 
people participated in these 
activities through the Real 
Madrid Volunteer Centre.

disease. Both the Tour and 
the Historic Heritage Centre 
played an active role in the 
visits and adaptation. More 
than five hundred people 
take part in the sessions 
and supplementary activities 
carried out in conjunction 
with the Association of 
Veterans and the Historic 
Heritage Centre.
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International

The 2015-2016 season 
ended with 34,000 children 
playing their favourite sport 
in 72 countries. Every day, 
261 social sports schools 
receive students that 
want to spend their spare 
time playing football and 
basketball.

There are now 800 coaches 
trained in the Real Madrid 
Foundation’s sports 
methodology, with additional 
training on how to better 
perform their daily work with 
the students.

261 schools in 72 countries 
teach Real Madrid values
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Social sports school students in Battambang, Cambodia.
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the activities. Apart from 
these two schools, another 
school opened in the state of 
Virginia and 14 now operate 
in the country.

The on-going supervision of 
the Real Madrid Foundation 
in the process is fundamental. 
During the season, trips 
were made to Haiti, the 
Dominican Republic, 
Colombia, Brazil, Panama, 
Guatemala, Ecuador, 
Mexico, the United States, 
Uruguay, Trinidad and 
Tobago and Jamaica. In 
total, there were 18 training 

courses given to 241 
coaches. Also essential is the 
collaboration of companies, 
strategic partners of the 
Foundation that support the 
sustainability of the projects. 
Important milestones this 
season were the renewal 
of alliances with Microsoft, 
the Andean Development 
Corporation, the Mapfre 
Foundation and the half-
way of the agreement with 
Globalvia. In addition, 
the list was joined by the 
US telecommunications 
company AT&T, which will 
support work in Mexico. The 
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Social sports school students at the school in Oaxaca, Mexico.

Students from the Costa Rica and Chile social sports schools training at Real Madrid City.

renewal of the agreement 
with Microsoft was signed 
at the Santiago Bernabéu 
stadium at a ceremony 
attended by President 
Florentino Pérez. 

Emilio Butragueño travelled 
to Honduras and the United 
States to visit the boys 
and girls at the schools in 
Tegucigalpa and Central 
Washington, where he took 
part in the inauguration of 
the two new schools in the 
town of Ellensbourg.

A truly motivating activity 
for the children at our 
social sports schools is 
the visit to Spain for a few 

days to take part in several 
recreational and cultural 
activities in and around the 
capital city. This year, the 
Real Madrid Foundation 
has received social sports 
school beneficiaries from 
Colombia, El Salvador, 
Ecuador, Chile, Costa Rica 
and Uruguay. The boys and 
girls from Chile and Costa 
Rica had the opportunity 
to share an event with 
President Florentino Pérez 
at the Santiago Bernabéu 
stadium to celebrate the 
half-way mark of the alliance 
with Globalvia, which 
supports the sustainability 
of the social sports schools.

In Latin America, there is 
a strong presence of social 
sports schools in virtually 
the entire region. The season 
ended with 149 schools in 
22 countries. 

In the United States, two 
schools were opened in 
the state of Washington, in 
collaboration with the Central 
Washington University and 
there are plans to open 
four more next season. 
The alliance works hand in 
hand with Microsoft, which 
provides the education 
technology component to 
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The Real Madrid Foundation 
has increased its presence 
in the Asia Pacific area, with 
more projects in the People’s 
Republic of China, the 
Philippines and Cambodia. 
And it continues its work in 
Australia, Indonesia, India 
and Timor-Leste. There are 
already 23 projects in seven 
countries.
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In China, the first football 
school opened in the town 
of Jinzhai (Anhui Province), 
in collaboration with the 
Foundation for Youth 
Welfare of China, with 456 
beneficiaries. 

The number of students at 
the Evergrande school in 
Guangzhou continues to 

increase and there are now 
more than 2,700 children 
enjoying football while they 
improve their technique.

Presentation of diplomas to coaches at the Evergrande school in China.
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with a physical disability. 
The experience of working 
with the children helped us 
to work the next season with 
people with a disability in 
countries like Morocco. The 
sports centres in La Paloma 
and in the parish of Tahen 
are working with a high level 
of quality and commitment. 
We have 157 beneficiaries. 

We have two major projects 
underway in Cambodia, in 
collaboration with the NGO 
For the Smile of a Child in 
Phnom Phen and the Sauce 
NGO in Battambang.

The latter was the first 
international project of the 
Real Madrid Foundation 
focusing on the inclusion of 
children and young people 
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Social sports school students from the school in Santa Cruz de Davao, the Philippines.

In the Philippines, the Roxas 
Foundation has two social 
sports schools located in 
the towns of Nasugbú and 
Carlota (Island of Negros).



252 Real Madrid Real Madrid 253

Work at the schools in 
Davao del Sur by the Anakk 
NGO continues to prosper. 
Between Santa Cruz, Digos, 
Hagonoy and Padada, there 
are 280 beneficiaries. The 
Mapfre Foundation is the 
most important sponsor of 
the work done by Anakk 
and will now have additional 
support from FEMSA. 

In India, in collaboration 
with the City of Hope and 
Joy Foundation, there are 
two large schools run by 
the social services of the 
Diocese of Trichy, in the 
state of Tamil Nadu. The 
number of beneficiaries has 
grown to 400 and half are 
girls.

The social sports school 
of Kheadah (Calcutta), 
in collaboration with the 
IIMC (Friends of the Indian 
Institute of Mother and 
Child), continues to be a 
benchmark of education 
through sport in the area.

Annual Report 2015 - 2016
Real Madrid Foundation 

Social sports school students from the school in La Carlota, the Philippines.

Social sports school students from the school in Calcutta, India.

In Oceania, the school in 
New South Wales, Australia, 
with its local partner the 
Wellington High School, has 
59 beneficiaries, of which 
50% are girls and 50% 
indigenous.

In Indonesia, the work 
by our local partner, the 
ISSDF, has focused this 
season on the review and 
strengthening of the projects 
in Banjarbaru, Samarinda, 
Aceh, Yogyakarta and 
Makassar. We also have the 
support of the Secretary of 
Youth and Sport in this vast 
country of more than 250 
million people. 

In Timor-Leste, football 
activities continue in 
conjunction with the Ministry 
of Sport and Youth at the 
schools of Dili, Maliana, 
Alieu and Manatuto, with 
about 500 students.
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In Europe, the work consol-
idated at the 10 schools in 
Portugal, Hungary, Roma-
nia, Bulgaria, Italy, Azer-
baijan and Russia. 

The opening of a fourth 
school in Portugal in the 
city of Guimarães; the new 
basketball headquarters 
at the Manique school, 
in collaboration with the 
Salesian Missions and the 

incorporation of a new local 
sponsor to fund the school 
in Bulgaria, in collaboration 
with the Friends of Sports, 
were some of the highlights.

The 3rd edition of the Alma 
Cup tournament was 
organized by the Vila Real 
de Santo Antonio (Portugal) 
Town Council and sponsored 
by Endesa.

Social sports school students from the school in Funchal, Portugal.
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In Africa, this season saw 
the launching of the first 
special social sports school 
for the disabled in Africa, 
with the Hanan Foundation 
in Tetouan, Morocco; and 
the reinforcement of the 
management and quality 
control of the projects 
through an external 
quality and financial 
auditing process that was 
successfully completed by 
the social sports schools in 
Mozambique. 

The network of existing 
social sports schools has 
consolidated, in spite of the 
on-going insecurity in certain 
North African countries and 
the Sahel, making it difficult 
to implement new projects.
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Social sports school students from the school in Mozambique.
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This area of intervention has 
enabled continued support 
through donations of sports 
equipment and training 
in countries in a situation 
of instability, such as the 
Democratic Republic of the 
Congo, Burundi, Rwanda, 
Uganda, Ethiopia, Burkina 
Faso, Niger and the Central 
African Republic. 

Social sports school students from the school in Equatorial Guinea.

Social sports school students from the school in South Africa.
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In February, the II Conference 
on Values Training was held, 
in which coaches from the 
schools in Morocco and 
Algeria took part.
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In the Middle East, the 
Real Madrid Foundation 
has focused its efforts 
on promoting a culture of 
citizenship and peace through 
football and basketball. 
With these objectives, it has 
worked closely with local 
partners, some of which are 
foundations linked to the 
Monarchy.

The season highlighted the 
consolidation of existing 
schools in Saudi Arabia, 
Kuwait, UAE, Bahrain, 
Palestine and Israel, as 
well as the control of the 
management and quality 
of the projects. With this 
desire to excel, the process 
of auditing the schools 
in Bahrain and Kuwait 
continued, in conjunction with 
the Royal Charity Foundation 
and the Al Yousify Charity 
Institution respectively. Also, 
for the first time in the region, 
basketball was offered at the 
school in Bahrain.

The framework collaboration 
agreement with the Latin 
Patriarchate of Jerusalem 
was renewed, to develop the 
social sports school program 
at two schools in Gaza, five 
on the West Bank, one in 
Israel and one in Jordan. 
We also identified two new 
projects in Lebanon with the 
Ministry of Education and 
the FPSC NGO and special 
mention must go to progress 
of negotiations with the 
Bandar Mahshahr Mayor’s 
Office to launch the first Real 
Madrid social sports school 
project in Iran.
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Social sports school students from the school in Gaza and the West Bank.
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The football and basketball 
campuses and clinics are 
Real Madrid Foundation 
projects aimed at children 
from 7 to 17 years of age, who 
experience a positive leisure 
and education alternative. 
An intense and enriching 
educational activity through 
playing sport and a sports 
program associated with 
the values of Real Madrid. 
The clinics and Campus 
Experience are organized in 
Spain and abroad.

Campuses
and clinics

A recreational and education 
alternative that benefits more 
than 30,000 young people 
worldwide
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Lucas Vázquez, Carvajal, Asensio and Yañez during their visit to the Campus Experience.

The Madrid Campus 
Experience brought together 
more than 3,000 participants 
from 80 countries in three 
months, who enjoyed a 
program that combines 
education, sports training 
and coexistence activities 
and values designed to 
boost both the personal 
and football development of 
each participant.
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Students from the Real Madrid Foundation basketball campus in Madrid.

academy methodology and 
training in values by coaches 
from the Real Madrid 
Foundation. More than 100 
teams from all over the world 
came to train at our clinics in 
Real Madrid City during the 
2015/16 season. 

The international presence 
of the clinics and campus 
experience intensified last 

season. The Real Madrid 
Foundation and its coaches 
visited 31 countries. 30,000 
boys and girls enjoyed an 
unforgettable experience.
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A highlight this season was 
the VIII Inclusive Basketball 
Campus, where young 
people with and without 
a wheelchair shared five 
days of living and training 
together and the II Adapted 
Basketball Campus. 

The clinics combine a sports 
program of the highest 
quality based on the club’s 
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Foundation
Communication

Publications On-line media

Magazine

The quarterly publication 
has a circulation of 6,000 
in its Spanish and English 
versions.

Activities Report

The Activities Report 
provides details and 
illustrates the activities 
and projects run by the 
Foundation in Spain and the 
world, including a report on 
financial management and 
auditing.

Realmadrid.com

The Real Madrid Foundation 
web page Realmadrid.com 
publishes its most important 
events and activities.

eNewsletter

The e-newsletter contains a 
monthly report on all events 
for collaborating members of 
the Foundation and Madri-
distas. It publishes month-
ly reports for members and 
Madridistas collaborating 
with the Real Madrid Foun-
dation on all events.

Realmadrid TV

The new era of Realmadrid 
TV saw the release of Histo-
rias con Alma, a documen-
tary in which the channel 
travels the world in search 
of stories about the soul of 
Real Madrid, its Foundation. 
El Salvador, Portugal, Mexi-
co and Madrid (El Gallinero) 
are some of the destinations 
where values education 
through sport has helped 
the young people starring in 
the stories with their social 
integration. In some cases, 
they come from poor fami-
lies, broken families or with 
little family support. In oth-
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Social networks

In its efforts to achieve 
maximum support for its 
work, the Real Madrid 
Foundation has a strong 
presence on Facebook and, 
this season, exceeded 4.4 
million followers. 

It also has a Twitter account, 
which offers immediate 
information on its activities. 
Last season, there were 
more than 365,000 followers.

ers, playing football with the 
Foundation helps them re-
late to each other and devel-
op their personality.

Real Madrid TV broadcasts ‘Historias con alma’, a documentary program showing the 
Foundation’s activities in the world.
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Events
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Luis de Carlos Forum

During the 2015-16 season, 
the Luis de Carlos Forum 
discussed the topics:

- Health, nutrition and 
sport
Specialists in the matters 
highlighted the most 
important ways to enjoy a 
healthy lifestyle.

- Gento: ‘The Cantabrian 
Gale”
A tribute to the only player 
to have won six European 
Cups. Several of Gento’s 
former teammates shared 
their experiences and 
highlighted his qualities both 
on and off the pitch.

Veterans Santamaria, Miera, Francisco Gento, Serena and Pachín with the Executive Vice-president of the Foundation, 
Enrique Sánchez, during the Luis de Carlos Forum dedicated to the legendary Gento.
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The 2016 Corazón Classic 
Match: “Our commitment”

The Real Madrid Foundation 
organized the outreach 
football match between 
the Real Madrid Legends 
and AFC Ajax Legends. 
The players included Raúl, 
Roberto Carlos, Seedorf, 
McManaman, Van der Sar 
and Ronald de Boer. The 
proceeds went to the Cáritas 
Spain Homeless People 
Program.

Outreach Golf Circuit and 
Tournament

Once again this year, the 
Real Madrid Foundation 
Outreach Golf Circuit and 
Tournament was held, 
with Morocco Tourism 
as the main sponsor and 
Golfconfidencial.com as the 
organizer. In addition, there 
was a golf circuit between 
March and September 2016. 
The proceeds from the 
tournament and circuit are 
donated to the Real Madrid 
Foundation social sports 
school program for the 
disabled.
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Real Madrid and Ajax veterans during the outreach match played at the Santiago Bernabéu stadium.
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Outreach concert
‘Placido in our Soul’

The Real Madrid Foundation 
organized a concert to pay 
tribute to Plácido Domingo 
on his 75th birthday. The 
proceeds went to the social 
sports schools in Mexico. 
The stands of the Santiago 
Bernabéu were packed by 

Alejandro Sanz donated one of his guitars to the Real Madrid Foundation.
Pictured with Florentino Pérez and Plácido Domingo.

The Santiago Bernabéu was packed with fans to see the outreach concert
to pay tribute to Plácido Domingo, organized by the Foundation.

More than 30 international 
artists performed in 
a tribute to Plácido 
Domingo.

Panoramic view of the stage during the Plácido Domingo concert.

From left to right: Plácido Domingo Jr., Pablo Alborán, Sara Baras, the honoured Plácido Domingo, Diana Navarro, 
Eugene Kohn, Andrés Ceballos (Dvicio), Alejandro Sanz, India Martínez, Pablo Heras-Casado and Pablo Sáinz Villegas.

fans to see the Spanish tenor, 
who was accompanied by 
the following international 
artists: Alejandro Sanz, 
Andrea Bocelli, Sara Baras, 
David Bisbal, Alejandro 
Fernández, Pablo Alborán, 
José Mercé, Fher (Maná), 
Pablo López, Juanes, Carlos 
Baute, India Martínez, 
Rozalén, Diego Torres, Il 

Volo, Dvicio, Los Secretos, 
Diana Navarro, Pablo Sáinz 
Villegas, Ara Malikian, Arturo 
Sandoval, Café Quijano, 
Plácido Domingo Jr., the 
Antonio Gades Company, 
the Royal Theatre Orchestra, 
the Philharmonic Choir and 
Bertín Osborne, the latter also 
as master of ceremonies.
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Historic Heritage Centre

One of the functions of the 
Real Madrid Foundation 
is to manage the club’s 
Historic Heritage Centre. 
Located at Real Madrid City, 
the Centre receives, sorts, 
records, catalogues and 
digitalises all the objects and 
documents relating to the 
sports administration and 

management of the club, 
as well as those donated 
or on loan by Real Madrid 
supporters who generously 
contribute to promoting the 
history of our club.

Today, more than 245,000 
objects have been cata-
logued. They feature player 

records and contracts, tro-
phies, gifts, banners, shirts, 
match posters, images, au-
dio tapes and videos... Dur-
ing the season, more than 
5,000 items and 18,103 im-
ages were received.

Gento with his official trophies during the ceremony to celebrate the 
assignment of his historical sporting heritage to Real Madrid.

Items from the collection of Gento’s historical sporting heritage on exhibition in the entrance hall of the 
Santiago Bernabéu stadium.

Assignment of Francisco 
Gento’s sporting heritage

On 19 April 2016, the 
transfer of Francisco Gento’s 
sporting heritage was 
formalized. More than 1,660 
items make up the collection. 
The entrance hall of the 
Santiago Bernabéu stadium 
was decorated with some 
of the objects presented by 
Gento to the club, including 
the original trophies of his 
achievements: 6 European 
Cups, 1 Intercontinental Cup 
12 League titles, 2 Spanish 
Cups, 2 Latin Cups, 1 min-
World Cup.

More than 245,000 catalogued items



276 Real Madrid Real Madrid 277

Real Madrid, solidarity
with refugees

In its 114 years of history, 
Real Madrid has proven 
its solidarity on countless 
occasions. A commitment 
that continues today to be 
more relevant than ever. At 
the 2015 General Assembly, 

Florentino Pérez stressed 
that the club will continue 
waving the solidarity flag 
next to the needy, as it is 
doing now especially with 
refugees fleeing war and 
we are under an obligation 

Images such as this of a child with his father at the Bavaria station in Germany were repeated in numerous parts of Central 
Europe and Real Madrid and the sporting community are doing their utmost to help the people in this dramatic situation.

Cristiano Ronaldo with Syrian boy Zied on the pitch at the Santiago Bernabéu stadium.

to provide all our help. 
Therefore, amongst other 
activities, the club agreed 
to donate one million euros 
to support the refugees that 
arrive in our country.
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Real Madrid
Graduate 
School

Real Madrid
Annual Report 2015 - 2016

Family photo of the X Promotion of the Real Madrid Graduate School.
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The Real Madrid Graduate 
School of Madrid is an 
international project aimed 
at educating leaders that 
transcends the limits of 
sport. More than 8,000 
students have attended the 
School, which is present in 
11 countries (Spain, Cyprus, 
Costa Rica, Ecuador, 
Mexico, Chile, Germany, 
Portugal, the United States, 
Australia and, this year, in 
Honduras and Thailand).

Focusing on the areas of 
health, sport, management 
and communications, our 
school offers 11 master’s 
degrees: a University MBA 
in Sport Organization 
Management; MBA in 
Sports Management; 
Online MBA in Sports 
Management; University 
Master’s Degree in Sports 
Law; University Master’s 
Degree in Sports Marketing; 
University Master’s Degree 
in Sports Communications 
and Journalism; Master’s 
Degree in Sports Marketing; 
University Master’s Degree 
in Sports Training and 
Nutrition; Master’s Degree 
in Football Management; 
University Master’s Degree 
in Physical Activity and 
Health; and a University 
Master’s Degree in Sports 
Physiotherapy.

There are five values that 
identify and differentiate us as 

a school: entrepreneurship, 
teamwork, integrity, 
leadership and excellence. 
Our goal is to transmit and 
share these values with our 
students, always bearing 
in mind that our obligation 
is not only to educate our 
students, but also to train 
them as human beings that 
behave in accordance with 
the historical values of Real 
Madrid.

Leaders

The School has consolidated 
its position as national leader 
and its strong international 
competitiveness through 
its presence on recognized 
rankings. They include:

- The Alfredo Di Stéfano MBA 
in Sport Organization and 
MBA in Sports Management 
is recognized as one of the 
top ten master’s degrees in 
the world and one of the five 
best in Europe, according 
to the Sports Business 
International magazine. It 
is also a leading master’s 
degree in Spain.

- National presence and 
leadership in the ranking of 
the top 250 master’s degree 
in Spain, according to El 
Mundo newspaper:

• The Alfredo Di Stéfano 
MBA in Sport Organization 

Francisco Javier García Sanz, Member of the Executive Committee of the Volkswagen Group, at the 
Graduation of the X Promotion, which he sponsored.

and MBA in Sports 
Management is the best 
specialist corporate MBA 
in Spain.

• The Master’s Degree 
in Sports Physiotherapy 
is amongst the 
top three master’s 
degrees specialising in 
physiotherapy in Spain.

Our ambition of becoming 
the best university school 
in international sport led us 
to launch the Sports Trends 

Lab in December 2015, 
a long-term initiative that 
seeks to position the School 
as a benchmark in the sports 
industry, ensuring that the 
knowledge and experience of 
all our alumni and associates 
make an impact on growth 
in the sector. Topics such 
as sport mediation, sport 
as a medical treatment, the 
economic impact of non-
professional sport in recent 
years, dysfunctionality and 
sport and the design and 
use of sport apps, amongst 

others, have generated 
important conclusions for 
specialised media, as well as 
the involvement of leading 
professionals in all state of 
the art areas.

A consolidated school

During 2015/2016, the 
School taught its master’s 
degrees to 386 students 
at its centre in Madrid and 
to 883 students at its 11 
international locations. As 

for the school in Madrid, 
62% of the students came 
from 47 different countries, 
the highest number since the 
school was founded in 2006.

Our offer of programs 
in English has been 
strengthened in the 
management area. The 
number of students taking the 
MBA in Sports Management 
and the Master’s Degree in 
Sports Marketing in English 
grew 30%.
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As an international School, 
prestigious professors from 
the United States, South 
Africa, Germany, United 
Kingdom, Belgium, Australia 
and France, amongst other 
countries, have taught 
during this course.

With regard to school trips, 
our MBA Sports Organization 
Management students 
travelled again to London and 
New York, accompanied on 
this second trip by students 
of the Master’s Degree in 
Sports Management and the 
On-line Master’s Degree. 
In both cities, they visited 
the most representative 
sports facilities and met 
with the heads of the 
most prestigious sports 
organisations. Our students 

of the Master’s Degree 
in Football Management 
were also received on their 
trip to the Netherlands by 
the Directors of the Ajax 
Amsterdam, AZ Alkmaar 
and Feyenoord Rotterdam 
academies. Students of the 
Master’s Degree in Sports 
Marketing also travelled 
to Germany. They were 
received by the managers of 
the marketing departments 
of Bayern Munich and 
Borussia Dortmund and had 
the opportunity to visit the 
Adidas headquarters and 
attend the most prestigious 
sports sponsorship congress 
in Europe.

Commitment to education

Since the creation of 
the School, the club has 
contributed to strengthening 
and expanding it, working 
constantly towards 
improving the quality of the 
programs. Each academic 
program has included at 
least one club official as a 
co-director. In addition, 66 
Real Madrid professionals 
have worked as teachers 
in the practical application 
of the school program. 142 
students also benefited from 
the commitment by Real 
Madrid, with professional 
training at the club.

MBA in Sports Management

In line with the internation-
al spirit which forms part 
of the School’s identity, a 
special mention must go to 
the MBA in Sports Manage-
ment, which is taught on-line 
in Spanish and English. This 
year the Master’s Degree had 
students from over 30 differ-
ent countries.

As in past years, students 
from schools in Mexico, Ec-
uador, Costa Rica, Portugal 
and Germany, as well as on-
line students, stayed at the 
School in Madrid. The stu-
dents had the opportunity 
to meet Real Madrid profes-
sionals, as well as senior ex-
ecutives from other leading 
sports organisations.

International agreements

In addition to the 12 countries 
in which the Real Madrid 
Graduate School is present, 
in 2016 it reached a number 
of international agreements 
promoting the visibility of 
the school, facilitating on the 
job training for its students 
and receiving students at its 
Madrid centre.

More than 8,000 students have studied at the Graduate School. Real Madrid President, Florentino Pérez and the Nobel Prize for Literature and Director 
of the Real Madrid Chair, Mario Vargas Llosa.

Real Madrid Chair

In its eighth edition, the Real 
Madrid Chair, led by the 
Nobel Prize for Literature, 
Mario Vargas Llosa, awarded 
nine research grants 
amounting to 50,000 euros. 
Since its inception, the 
School has granted 400,000 
euros to research.
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White Week

Another important activity is 
White Week. Organized at 
the Santiago Bernabéu sta-
dium, this year the program 
was focused on the devel-
opment of entrepreneur-
ship, communications and 
leadership skills, as well as 
on the impact of technolo-
gy on sector development. 
This edition highlighted the 
participation, amongst oth-
ers, of Orlando Ayala, Senior 
Vice President of the Devel-
opment Group of Emerg-
ing Markets for Microsoft; 
Giorgio Marchetti, Director 
of UEFA club competition; 
Jesús Bueno, NBA Vice 
President for Europe, Africa 
and the Middle East; and José 
Luis López de Ayala, CEO of 
Twitter Spain. Also worthy of 
mention was the round table 
with the participation of for-
mer players Santiago Solari, 
José María Gutiérrez Guti, 
Luis Ramis and Álvaro Benito. 

Each of the programs was co-
directed by a club executive. 
In addition, 65 Real Madrid 
professionals formed part 
of the faculty of teachers for 
the different master degrees, 
which was highly rated by 
students to assist them in 
directly learning more about 
the internal management 
of the club. More than 
140 students carried out 
internships with different 

club departments. Under 
our vocation to be at the 
forefront of education, last 
September we positioned 
the School in the segment 
of MOOC (Massive Open On 
line Courses), by launching 
a course on leadership and 
team management which, 
in its two editions, has had 
more than 25,000 students, 
reaching record levels of 
satisfaction.

X Graduation Ceremony

A highlight this year was 
the Tenth Anniversary of 
the School. The graduation 
ceremony, presided by 
Florentino Pérez, was held 
on 5 July at the Santiago 
Bernabéu stadium and the 
graduates were sponsored 
by Francisco Javier García 
Sanz, Member of the 
Executive Committee of 
the Volkswagen Group, 
Chairman of the Board 
of Directors of Seat and 
Chairman of VfL Wolfsburg, 
the German football club. 
The graduation is the best 
reflection of ten years in 
which the School has grown 
with respect to the number 
of students, but also in 
recognition and prestige, 
with over 8,000 alumni as a 
guarantee of the influence 
we want to continue having 
on the professionalisation of 
sport.

Annual Report 2015 - 2016
Real Madrid Graduate School

Annual Report 2015 - 2016
Real Madrid Graduate School

Graduation ceremony of the X Promotion of the Real Madrid Graduate School.
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Association of Former
Real Madrid Basketball Players

Veterans

Real Madrid
Annual Report 2015 - 2016

Real Madrid C. F. veterans at the Santiago Bernabéu stadium.
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One year after Alfredo Di 
Stéfano passed away, 
Ignacio Zoco, the legendary 
Real Madrid idol and 
President of the Association, 
presently also left us. The 
Board of Directors was 
renewed and is chaired 
by Francisco Gento, the 
greatest living symbol of 
Real Madrid and only player 
in history to win six European 
Cups and twelve league 
titles. New members are also 
Pirri, Pachín, Gallego, San 
José and Aragón, who join 
existing members: Amancio, 
Sanchís, Martín Vázquez, 
Miguel Ángel and Amavisca.

The Real Madrid legends 
team had an intense season, 
playing numerous games in 

Spain and abroad. For the 
first time, the team played 
in Saudi Arabia and New 
Caledonia. The climax of the 
season was once again the 
traditional Corazón Classic, 
which again filled the stands 
of the Santiago Bernabéu 
stadium for an exciting 
match against Ajax, at which 
a tribute was also paid to 
Johann Cruyff.

The Association has 
continued to participate in 
different institutional and 
social events organized by 
the club and the Foundation, 
in which the veterans 
transmit the values that have 
always distinguished Real 
Madrid.

Association of Former
Real Madrid Football Players

Celebration of Butragueño’s goal against Ajax in the Corazón Classic Match.
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Association of Former
Real Madrid Basketball Players

In the 2015-16 season, 
the Association again 
took its team throughout 
Spain. In April, the veterans 
participated in the tribute 
to Santiago Bernabéu in 
his home town of Almansa, 
where they played against 
the home side, Vertsel 
Energía Almansa.

2016 marks the 20th anniver-
sary of the Association. Dur-
ing this time, the team has 
played 393 games through-
out the world. 

On many occasions, the 
Association of Real Madrid 
Basketball Players has 
participated in outreach 
projects. In addition to 

playing dozens of games 
for causes such as the fight 
against drugs and cancer 
and helping to bring attention 
to rare diseases, such as the 
San Filippo syndrome, the 
association has financially 
supported non-profit making 
associations, players and 
clubs in need. 

Coinciding with the Associ-
ation’s 20th anniversary, the 
tenth edition of the “Real 
Madrid Basketball Legends 
Campus” was held and di-
rected by the international 
forward Lucio Angulo.

Annual Report 2015 - 2016
Veterans

Annual Report 2015 - 2016
Veterans

In the Association’s 20 years of history, the basketball veterans have played 393 games.
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Real Madrid,
the world’s most 
valuable club, 
according to 
‘Forbes’

Real Madrid is the world’s most valuable football club, 
with a value of 3,645 million dollars, 12% more than 
last year, according to the prestigious publication 
Forbes. According to the Forbes website, Real Madrid 
is the highest earning club in the world of football for 
the eleventh consecutive year, with 694 million dollars.

According to the prestigious 
publication, Real Madrid 
leads the standings for the 
eleventh consecutive year

The Santiago Bernabéu stadium during the Real Madrid-Manchester City game.
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Real Madrid leads in 
transparency

Real Madrid fully adheres 
to the commitments of ac-
countability, publication of 
relevant data and open ex-
posure of its corporate acts. 
In recent years, it has there-
fore implemented a compre-
hensive policy of transpar-
ency that has culminated in 
the publication of a portal on 
its corporate website of all 
the institutional, economic, 
organizational and contrac-
tual data required according 
to national and international 
standards and, in particular, 
by Act 19/2013 on trans-
parency, public information 
and good governance. The 
transparency policy forms 
part of the broader corpo-
rate responsibility and good 
governance policies, is sup-
plemented by its code of 
ethics and control programs 
to ensure the prevention of 
infringement and culminates 
with quality systems and the 
participation of stakeholders.

Real Madrid’s transparency 
allows it to lead the Football 
Club Transparency Index 
(INFUT), in which it reached 
the maximum score of 
100 points out of 100, in 

The Santiago Bernabéu stadium during a National League Championship game.

the audit carried out by 
the independent entity, 
Transparency International 
Spain, which evaluated 
the 42 First and Second 
Division clubs according 
to 60 indicators measuring 
the disclosure of the most 
significant aspects of 
organization, corporate 
management, relations with 
partners and supporters, 
finance and contracts.

Beyond strict compliance 
with the Transparency Act, 
in 2015-2016, Real Madrid 
continued to develop and 
update its transparency 
portal.

These developments, along 
with the updating of the 
organizational, financial, 
budget and statistical 
information, consolidate 
Real Madrid’s leadership in 
transparency.

The club obtained the maximum score 
of 100 points in the audit performed by 
Transparency International Spain

The Real Madrid 
transparency 

web page leads 
the Football Club 

Transparency 
Index (INFUT).
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Real Madrid 
leads in the 
classification 
of the highest 
earning clubs

Last year, Real Madrid earned 577 million 
euros, 28 more than the previous year and 
led in the ranking of the highest earning 
football clubs in the world for the eleventh 
consecutive year, according to the 19th 
edition of the Football Money League 
report published by Deloitte consultants, 
after analysing the 2014/15 season data.

Aerial view of the Santiago Bernabéu stadium.
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2015-2016
Management 
Report

Real Madrid
Annual Report 2015 - 2016

For the year ended June 30, 2016.

The Management Report for Real 
Madrid Club de Fútbol, including an 
analysis of its earnings performance in 
2015 - 2016, is presented below.
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For the first time, 2015/2016, operating income 
crossed the 600 million euro barrier. Operating 
income in 2015/16 increased by €42 million (or 
7.4%) to €620 million, extending Real Madrid’s 
growth trend and making it the world’s largest 
revenue sport entity over the past 11 years.

The amount includes revenue from the various 
business lines (stadium, international competi-
tions and friendly matches, broadcasting, and 
marketing), but not from player transfers, which 
is recognized in the income statement under 
“Gains (losses) on disposal and others“.

All the business lines increased their operat-
ing income, although those making the most 
outstanding contribution to operating income 
growth during the 2015/2016 period were the 
friendly matches and international competitions, 
mainly thanks to the Champions League win.

Operating income 

The contribution by Club members, through 
both membership fees and season tickets, rep-
resented 8.1% of the total.

Looking at the Club’s recent performance, 
operating income over the 1999-2016 period 
increased at a compound annual growth rate 
(CAGR) of 11%.

In order to maintain its competitiveness and 
status as a global football benchmark, the Club 
aims to strengthen the brand -one of its main 
competitive advantages- by investing in and 
marketing top players, growing its business 
lines and expanding internationally.

€ MILLION 

Breakdown of operating income 
(before disposal of non-current assets)(before disposal of non-current assets)

The Club has managed to achieve a well-bal-
anced revenue mix, with the three biggest com-
ponents (stadium, broadcasting, and marketing) 
each contributing around a third of the total.

The relative weight of broadcasting revenue 
is gradually being reduced while the weight of 
other revenue sources is being increased.

A diversified stream of recurring revenues pro-
vides financial stability to the Club, cushioning 
the impact of potential fluctuations in revenue 
caused by varying performance on the field and 
changes in the broader economic backdrop.

This ratio is calculated by dividing the Club’s 
total personnel expenses by operating income 
(before disposal of non-current assets).

It is an internationally recognized performance 
indicator to measure a football club’s opera-
tional efficiency, required to determine its fu-
ture viability. The lower the ratio, the more effi-
cient the Club is.

Revenue growth, coupled with cost control 
and efficiency gains, has enabled the Club 
to maintain an efficiency ratio of 49% for the 
2015/2016 period despite the impact of sport-
ing personnel premiums. An efficiency ratio of 
50% is generally regarded as the threshold for 
excellence, it is substantially below the 70% 
maximum level recommended by the Europe-
an Club Association (ECA).
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€ Million 

2014/2015 2015/2016

OPERATING INCOME 578 620

Annual growth 5.1% 7.4%

OPERATING PROFIT before net gains on disposals 
(EBITDA before net gains on disposals) 135 163

% Operating Income 23% 26%

EBITDA 203 163

PRE-TAX PROFIT 56 43

PROFIT AFTER TAXES 42 30

Operating profit or EBITDA (before disposal 
of non-current assets) is the Club’s earnings 
after subtracting personnel and other operat-
ing expenses from recurring revenue. It is the 
source of recurring revenue that enables the 
Club to undertake the investments in players 
and facilities set out in its business plan and to 
meet its financial obligations.

EBITDA (before disposal of non-current as-
sets) rose by €28 million in 2015/16 to €163 
million. Driving the increase in profitability dur-
ing the year was the growth of revenue after 
subtracting operating expenses and provi-
sions for risks and contingencies, most nota-
bly those related to the EU proceeding as well 
as other tax matters.

The EBITDA margin represents the highest in 
the Club´s history. The EBITDA margin for the 
year was 26%. For every 100 Euros of operat-
ing income obtained, the Club had 26 Euros 
left after covering costs.

EBITDA (before disposal of non-current as-
sets) has basically trended up over the past 
few years, considering the occasional impact 
of the economic environment and sporting 
achievements. This underscores the focus of 
the Club’s financial management on raising 
profitability by combining topline growth with 
cost control. 

Operating income in 2015/16 increased by €42 
million (or 7.4%) to €620 million, while operating 
profit before depreciation and amortization and 
disposal of non-current assets or EBITDA (be-
fore disposal of non-current assets) amounted 
to €163 million, up €28 million (or 21%).

During 2015/2016, no players were transferred 
in significant amounts, and therefore there 
were no contributions to results from dispos-
als; therefore EBITDA amounted to €163 mil-
lion, which is practically the same figure as 
operating profit before gains on disposals. The 
prior year, very significant transfers took place, 
including those of Di María and Morata, with a 
positive contribution to results of €68 million 
arising from movements in property, plant, and 
equipment.

Depreciation and amortization, and finance 
costs are then deducted from operating prof-
it. Amortization expense totaled €124 million, 

representing a €16 million drop, which was 
mainly due to a lower amount related to repur-
chase rights investments during 2014/2015. 
Net finance income during 2015/2016 was 
obtained in the amount of €4 million vs. a 
net finance expense at €8 million during the 
2014/2015 season, representing an improve-
ment in results of €12 million arising from re-
duced finance costs, the return of tax interest, 
and positive exchange differences.

Income before tax in 2015/16 was €43 million, 
representing an after-tax profit of €30 million, 
due to a deduction of €13 million in corporate 
income tax expense; the effective tax rate rose 
as a result of changes made in corporation tax 
legislation, as well as other tax regulations.
 
The results obtained in such a challenging eco-
nomic climate recognize the Club’s financial 
potential and the profitability of its operations. 
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Income statement
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Investments

The Club invested €117 million in 2015/16, of 
which: €23 million were incurred in upgrading 
and developing facilities, and in designing and 
implementing an IT platform to support the Club’s 
digital activity, and €94 million were incurred on 
player acquisitions.

A significant part of player investment was self-fi-
nanced with income from player transfers, which 
totaled €28 million. Accordingly, net investment 
for the year in sports personnel (player acquisi-
tions-player transfers) was €66 million (€75 mil-
lion the prior year).

Looking at trends in investment from 2000 to 
2016, in addition to investing in players, the Club 
also earmarked significant amounts to the con-
struction and upgrade of its facilities and techno-
logical development:

• €241 million to modernize the stadium facili-
ties, enhancing their quality and making them 
more user-friendly for spectators, and to pro-
vide them with the resources and services 
necessary for greater commercial offer of the 
stadium, as well as the development of the 
Club´s technological platform, generating a 
sizeable annual financial return.

• €197 million to build Real Madrid City training 
complex (Ciudad Real Madrid), considered to 
be the largest sports complex ever built by a 
football club, with 120 hectares (10 times the 
size of the former training complex). Ideally 
located in one of the fastest growing areas of 
Madrid and with excellent public transporta-
tion, Real Madrid City is a strategic enclave 
and a first rate sports and entertainment 
center. Noteworthy is the recent improve-
ments made to the installations in recent 
years with the construction of the first-team 
and youth team residences -a Club goal for 
many years- and the construction of a basket-
ball training arena and two new training fields. 
During the 2015/2016 season, construction 
began on the new office building which will 
foster activity which is much more integrated 
in the Club’s different departments, and will 
free up space in the stadium.

Tax balance

Real Madrid paid €136.8 million in state and lo-
cal taxes, and Social Security contributions in 
2015/16.

This represented 22% of the Club’s operat-
ing income; i.e. of every 100 Euros the Club 
earned, 22 Euros went to taxes and Social Se-
curity contributions.

The Club also paid the Spanish tax authorities 
€76.5 million in respect of VAT (the difference 
between VAT payable and VAT receivable).

Therefore, the total direct contribution by Real 
Madrid to state and local tax authorities and 
Social Security for the year was €213.2 million.

As of June 30, 2016, Real Madrid had no out-
standing unrecognized tax obligations.

€ MILLION 
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DEVESTMENTS: INCOME FROM PLAYER TRANSFERS € Million

AMOUNTS PAID DURING THE YEAR ENDED JUNE 30, 2016 € Thousand

IRPF e IRNR (deductions from staff remuneration and image rights) 119,241

CORPORATE TAX 8,947

IBI and other local taxes 2,186

SOCIAL SECURITY QUOTAS (company quota) 5,298

SOCIAL SECURITY QUOTAS (staff quota) 1,063

TOTAL COST OF TAXES AND SOCIAL SECURITY PAID 136,735

% operating income 22%

VAT NET BALANCE PAID 76,521

REAL MADRID TOTAL CONTRIBUTION TO TAX REVENUES AND SOCIAL SECURITY 213,256
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Cash and cash equivalents
The Club ended 2015/16 with net cash of €211 
million, which is €103 million over last year.

This balance includes the greatest availability 
of cash held by the Club in all its history.

The high level of cash flow generated by trans-
actions as well as contained investments ex-
plains this buoyant cash situation.

This cash balance, plus undrawn facilities and 
projected cash flow to be generated in 2016/17, 
will enable the Club to meet comfortably its 
payment commitments next year, especially its 
payments of premiums related to recent sport-
ing achievements.
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Net debt
During the year, the Club’s net debt decreased 
€109 million, amounting to -€13 million at June 
30, 2016. In reality, this represents net liquidity 
as it is greater than the sum of cash and cash 
equivalents and receivables from transfers than 
the balances receivables from investments, 
bank borrowings, and advances. This is the first 
time the Club has enjoyed a such a privileged 
position of net liquidity in the past 10 years.

The Club has made serious and continuous ef-
forts over the past seven years to reduce debt.

Comparing the net debt with the Club’s pay-
ment capacity represented by ordinary cash 
flow (measured using EBITDA of €162 million) 
yields a debt/EBITDA ratio—one of the most 
commonly used solvency indicators—at June 
30, 2016 of 0.0, within a high credit quality 
range for financial institutions. 

Net debt: Bank debt + accounts receivable from/payable to assets acquisition/transfers – cash and cash equivalents.
A negative sign represents net liquidity position. This includes long-term advance on income received during 11/12.

EBITDA: Operating profit before depreciation and amortization. Due to the application of the new Spanish GAAP, impairment losses and gains (losses) 
on disposal of non-current assets are included al 2008/09.
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Equity
Equity represents the Club’s own funds; the 
resources which, with borrowings make up the 
net financial debt, fund the capital employed 
by the Club to carry out its activities.

Equity is the accounting measure of enterprise 
value. For an entity like Real Madrid, which 
does not distribute dividends, the annual 
change in equity relates to annual profit after 
tax (and any balance sheet revaluation).

Through the profits it obtains, the Club has 
increased equity each year, to €442 million at 
June 30, 2106, up €30 million from the prior 
year (net profit for the year).

The greater the amount of equity relative to 
debt, the higher the Club’s value, solvency and 
financial autonomy, as capital employed is fi-
nanced by internal funds rather than by bor-
rowings. The debt/equity ratio is used as an 
indicator of solvency and financial autonomy: 
the lower this ratio, the higher the Club’s sol-
vency and financial autonomy.

Real Madrid’s net debt/equity ratio has de-
creased in recent years, to 0.0 at June 30, 
2016; the value of net debt represented 0% 
of the value of equity, indicating high solvency 
and financial autonomy.

Net debt: Bank debt + accounts receivable from/payable to assets acquisition/transfers – cash and cash equivalents.
A negative sign represents net liquidity position. This includes long-term advance on income received during 11/12.
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Balance sheet

Assets/liabilities amounted to €1,045 million at 
June 30, 2016, an increase of €13 million from 
the year before.

Non-current assets decreased by €89 million 
to the year. The value of sports intangible as-
sets decreased by €32 million, as investments 
outpaced amortization and disposals (player 
transfers), while the value of non-sports intan-
gible assets decreased by €7 million. The value 
of property, plant, and equipment increased by 
€4 million, related to investments made in build-
ing the basketball pavilion, new training fields, 
and beginning work on the new office building. 
Receivables for player transfers decreased by 
€42 million reflecting short-term transfers of 
amounts pending collection related to trans-
fers from previous years. Deferred tax assets 
decreased by €13 million mainly as a result of 
the recovery of deferred taxes generated by 
tax legislation regarding the temporary non-de-
ductibility of a portion of the amortization ex-
pense from prior years. “Other investments” 
increased in the amount of €2 million, chiefly 
related to the carrying amount assigned to the 
RMTV TDT broadcast concession, among oth-
ers; this recognition generates a balance equiv-
alent to long-term liabilities.

Current assets increased by €102 million. Re-
ceivables for player transfers were €6 million 
lower due to fewer transfers during the year. 
Trade and other receivables increased by €4 
million due to higher income during the year. 
The balance of cash and cash equivalents in-
creased by €102 million, due to the steady 
cash flow throughout the year, as well as the 
containment of investments. Current tax assets 
increased by €5 million due to the higher ad-
vance tax payments.

On the liabilities side of the balance sheet, to-
tal bank borrowings (current + non-current) 
remained constant. Creditor balances aris-
ing from payables on investments decreased 
by €50 million due to investment containment 
measures. Salaries and wages payable, based 
on the related contracts, increased by €40 mil-
lion due to amounts payable related to sports 
wins and prizes. Provisions increased €14 
million due to provisions set aside to hedge 
contingencies. Deferred taxes decreased €11 
million due to the payment of deferred taxes 
related to transfers in previous years, in ac-
cordance with prevailing legislation. Advances 
recognized under long-term accruals dropped 
in the amount of annual quotas in the amount 
of €-5 million. Equity at the end of the reporting 
period amounted to €442 million, an increase 
€30 million from the previous year (net profit for 
the year).

€ Thousand € Thousand

ASSETS
JUNE 30, 

2016
JUNE 30, 

2015
EQUITY AND LIABILITIES

JUNE 30, 
2016

JUNE 30, 
2015

Sport intangible assets 333,500 365,263 Social fund and reserves 407,260 365,242

Non-sports intangible assets 10,450 16,961 Profit for the year 30,280 42,018

Property, plant and equipment 323,602 319,248 EQUITY 437,540 407,260

Investment property 10,609 12,107 Grants, donations and bequests received 4,708 4,853

Player transfer receivables 6,527 48,469 EQUITY CAPITAL 442,248 412,113

Deferred tax assets 15,910 29,307

Other financial assets 4,665 2,919

NON-CURRENT ASSETS 705,263 794,274 Provisions 36,939 21,240

Debt with financial institutions 81,689 81,586

Player transfer payables 20,973 86,606

Long term creditors from investments in 
Stadium and Ciudad Real Madrid

250 4,956

Repurchase of rights payables and others 986 0

Deferred tax liabilities 14,397 25,888

Non-current accruals 22,152 27,130

NON CURRENT LIABILITIES 177,386 247,406

Provisions 1,350 2,680

Inventories 2,579 2,442 Debt with financial institutions 219 34

Player transfer receivables 52,626 58,268 Player transfer payables 112,963 90,658

Trade receivables 64,597 60,960
Short term creditors from investments in 
Stadium and Ciudad Real Madrid

18,331 20,475

Current tax assets 5,473 611 Trade and other payables 81,163 86,275

Cash and cash equivalents 211,485 108,866 Accrued wages and salaries 144,038 103,686

Current accruals 3,096 6,269 Current accruals 67,421 68,363

CURRENT ASSETS 339,856 237,416 CURRENT LIABILITIES 425,485 372,171

TOTAL ASSETS 1,045,119 1,031,690 TOTAL EQUITY AND LIABILITIES 1,045,119 1,031,690
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Real Madrid Club de Fútbol
2016-2017 budget

€ Thousand

2015/16 2016/17

Membership fees and stadium revenue 153,923 154,226

Revenue from international and friendly matches 86,039 60,780

Broadcasting revenue 167,577 168,037

Marketing revenue 212,593 248,262

Total operating income (before disposal of non-current assets) 620,132 631,306

Supplies (22,252) (24,354)

Sports and non-sports personnel expenses (306,877) (338,320)

Other operating expenses (110,922) (151,524)

Losses, impairment and change in trade provisions (16,919) 0

Total operating expenses before depreciation and amortization (456,970) (514,198)

Operating profit before depreciation and amortization and disposal of non-current assets 163,162 117,107 

Gains (losses) on disposals of non-current assets 1,633 43,690

Impairment/derecognition of non-current assets (1,913) 0

Impairment/derecognition and gains (losses) on disposals of non-current assets (280) 43,690

Operating profit before depreciation and amortization (EBITDA) 162,882 160,797

Depreciation and amortization (123,574) (108,389)

Operating profit (EBIT) 39,308 52,408

Finance Income 9,158 440

Finance expenses arising on implied cost of deferred payment on player acquisitions (3,116) (1,140)

Finance expenses arising on interest on loans, guarantee expenses, and other financial expenses (2,007) (1,545)

Net finance cost 4,035 (2,245)

Ordinary profit 43,343 50,162

Profit before tax 43,343 50,162

Operating income (before disposal of non – current assets) reaches 
€631.3 million, which is €11.2 million higher than that of the prior year. 
Higher sponsor income offset certain non – recurring income items 
earned in the prior year, thanks to the summer tour, and in particular, 
the Champions League.

Personnel expenses are affected by contracts and the composition 
of the teams. All things considered, expenses increase €31.4 million 
with respect to the year before.

All remaining operating expenses before depreciation and amorti-
zation (supplies + operations + provisions) increase by €25.8 million, 
due to lower contingency costs, operating activities trend and the 
fact that in 2016/17 Royal Decree Law 5/2015 relating to joint ex-
ploitation of broadcasting rights will go into effect. The Royal Decree 
requires football clubs to assume a cost equivalent to 7% of their 
TV income earmarked for contributions to various organizations and 
entities.

Gain on disposals of non-current assets for the 2016/17 budget is 
€44 million higher than last year, due to player transfers already car-
ried out for the first football team and others from youth football and 
basketball players.

Depreciation expense is €15.2 million lower than the previous year as 
a result of changes in the composition and contracts of the various 
sports teams as well as lower amortization relating to the repurchase 
of operating rights.

Due to the trend of income and expenses, estimated operating profit 
amounts to €52.4 million, which is €13.1 million higher than the year 
before.

Financial result is expected to be a net financial expense of €2.2 
million, while in 2015/16 there was a income of €4.0 million. This rep-
resents an increase in net financial expense of €6.2 million, due to 
non-recurring income generated in 2015/16 (tax interest refund and 
exchange gains).

As a result of the above, pre-tax profit amounting to €50.2 million is 
budgeted, €6.8 million higher than in the prior year.
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